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B. B. A.  II Year (NEP) Semester-IV 

Vertical – Core Course 

Subject Title Business Research Methodology 

Level Semester Course 

Code 

Course 

Name 

Credits Teaching 

Hours 

Exam 

Duration 

Max. 

Marks 

5.0 IV 500401 

Business 

Research 

Methodology 
2 30 2 50 

 

Course Outcomes:  

1. To grasp the fundamentals of research methodology and apply them in various research or 

project works. 

2. To identify and utilize appropriate research methods aligned with research objectives 

3. To master the techniques of data collection, editing, and analysis to prepare for advanced 

studies and professional requirements 

4. To learn the intricacies of interpreting data and writing comprehensive research reports 

 

Unit Contents Teaching 

Hours 

1 

Unit 1: Introduction to Research 

 

Definition, history, evolution, and types of scientific inquiry and research. The 

process of research. The characteristics and components of good research work. 

7 

2 

Unit 2: Formulating the Research Problem 

Identify and formulate research problems, conduct literature reviews, and 

Objectives.  

Develop Research Questions and Research designs. 

8 

3 

Unit 3: Measurement and Data Collection 

 

Measurement and scaling, discussing different types of data sources 

Measurement Error, and Scale Construction Techniques. Data Collection 

Methods, including questionnaires, interviews, and observations. 

7 

4 

Unit 4: Data Analysis and Interpretation. 

 

Sampling Methods, Data Preparation, and Hypothesis Testing using parameter 

and non-parametric tests. Tools and Techniques for Data Visualization like; 

charts, Tables, and box  

8 

 

Assessment Scheme 

Internal Assessment: (20 Marks) 

1) Multiple Choice Questions: 08 Marks (1 mark each) 

2) Home Assignments: 12 Marks 

Final Exam (Theory): 30 Marks 

Books Recommended: 

1. Research Methodology by Ranjit Kumar 

2. Research Method for Business by Uma Sekaran. 

3. Methodology of Research by C.R. Kothari. 

4 Business Research Methodologies, Aditya Publication, Dr. Nita J Honrao and Pooja Dammani. 



B. B. A.  II Year (NEP) Semester-IV 

Vertical – AEC 

Subject Title: Corporate Accounting 

Level Semester Course 

Code 

Course 

Name 

Credits Teaching 

Hours 

Exam 

Duration 

Max. 

Marks 

5.0 IV 500406 
Corporate 

Accounting 
2 30 2 Hours 50 

Course Outcomes:  

By the end of this course on Corporate Accounting students will be able to. 

1. Understand the concept of profit prior to incorporation and its provisions. 

2. Analyze the process and accounting treatment for the amalgamation of companies. 

3. Examine the accounting procedure and implication of the absorption of a company 

4. Comprehend the liquidation process and prepare the liquidation process and prepare the 

Liquidator’s Final statements of Accounts. 

 

Internal Assessment: (20 Marks) 

1) Multiple Choice Questions: 08 Marks (1 mark each) 

2) Home Assignments: 12 Marks 

Books Recommended: 

1. Shukla M.C. , Grewal T.S. & Gupta S.C (2019). Advance accounts Vol.II Sultan Chand and 

Sons Ltd 

2. Gupta R. L. & Radhaswamy M.: Advanced Accountancy Vol.II Sultan Chand & Sons, New 

Delhi 

3.Goyal V.K. and Goya R.(2019) Corporate Accounting ,PHI Learning 

4 Corporate Accounting: Dr Girish Daga Minal Bhuptani, Aditya Publication. 

5.Dr. Paul S. Kr(2019) Advanced Corporate Accounting ,New Central Book Agency. 

 

 

Unit Contents 
Teaching 

Hours 

1 Profit Prior to Incorporation (provisions of the Companies Act,2013) 8 

2 Amalgamation of Company 7 

3 Absorption of Company 8 

4 Liquidation  of Company (Liquidator’s Final Statements of Accounts) 7 
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B. B. A.  II Year NEP Semester-IV 

Vertical – SEC  

Subject Title: Design Thinking and Innovation 
Level Semester Course 

Code 
Course 
Name 

Credits Teaching 
Hours 

Exam 
Duration 

Max. 
Marks 

5.0 IV 500409 

Design 
Thinking 

and 
Innovation 

2 60 2 Hours 50 

 

Course Outcomes: 

1. To make students understand Innovation and their significance  

2. To make students Understand Design Thinking and its process 

2. Understanding creative thinking process and problem solving approaches   

3. Introduce student to templates of ideation 

4. Understand the importance of prototyping in the innovation journey 

 

Unit Contents Teaching 
Hours 

1 

Basics of Innovation and Design Thinking 
1.1 The concept of Innovation and its significance in business 
1.2 Significance of Innovation in Business  
1.3 The concept of Creative Thinking  
1.4 Understanding problem solving approaches through creative 
thinking process  

14 

2 

 Design Thinking Process 
2.1 Stages of Design Thinking Process – Empathize, Define, Ideate, 
Prototype, Implement 
2.2 The importance of empathy in innovation process 
2.3 Observing and assimilating information 
2.4 Identifying wicked problems around us and the potential impact of 
their solutions 

16 

3 

 Ideate, Prototype and Implement 
3.1 Various ways of ideation: brainstorming, systems thinking 
3.2 Concept of brainstorming – how to reach consensus on wicked 
problems 
3.3 Know the methods of prototyping, purpose of rapid prototyping 
3.4 Understanding the meaning of Implementation 

14 

4 

Feedback, Re-Design & Re-Create 
4.1 Feedback Pool: Concept 
4.2 Focus on User Experience, address ergonomic challenges, user 
focused design 
4.3 Final concept testing, 
4.4 Final Presentation – Solving Problems through innovative design 
concepts & creative solution 

16 

 

Theory/ LAB 

Evaluation Scheme (Out of 20 Marks): 

Division of Marks for practical 

Record Preparation  05 Marks  

Practical   05 Marks 

Description   05 Marks  

Viva    05 Marks  



2 

 

 

 

Books Recommended: 

1.  E Balaguruswamy , Developing Thinking Skills (The way to Success), 

      Khanna Book Publishing Company 

2. Tim Brown, “Change by Design: How Design Thinking Transforms 

Organizations and Inspires Innovation”, Harvard Business Review 

3. Steps to Innovation by R T Krishnan & V Dabholkar, Collins Publishing 

4. Design Thinking and Innovation. Aditya Publication, Ritesh Chandak 

 



B. B. A.  II Year (NEP) Semester-IV 

Vertical – Core Course 

Subject Title: Entrepreneurship and Startup 

Level Semester Course 

Code 

Course Name Credits Teaching 

Hours 

Exam 

Duration 

Max. 

Marks 

5.0 IV 500403 Entrepreneurship 

and startup 

2 30 2 Hours 50 

 

Course Outcomes: 

At the end of the course, the student would be able to - 

1. Understand basic building blocks of creating a venture 

2. Be able to identify a business opportunity and translate it into a viable business model 

3. Identify the elements of the Indian entrepreneurship ecosystem and take relevant benefits 

from the constituents 

4. Know the legacy of family businesses and key differentiations from entrepreneurship 

 

 

Unit Contents 
Teaching 

Hours 

1. 

Introduction to Entrepreneurship : 

• Definition and Concept of Entrepreneurship 

• Entrepreneur Characteristics 

• Classification of Entrepreneurs 

• Role of Entrepreneurship in Economic Development -Start-ups 

7 

2 

Evaluating Business opportunity: 

• Sources of Business Ideas and Opportunity Recognition 

• Guesstimating the market potential of a business idea 

• Feasibility Analysis of the Idea 

• Industry, competition and environment analysis;  

8 

3 

Building Blocks of starting ventures: 

• Low Cost, Marketing using Digital Technologies 

• Team Building from scratch 

• Venture Funding 

• Establishing the value-chain and managing operations 

7 

4 

Start-up Ecosystem: 

• Know the components of the start-up ecosystem including Incubators, 

Accelerators, Venture Capital Funds, Angel Investors etc. 

• Know various Government schemes like Start-up India, Digital India, 

MSME etc. 

• Sources of Venture Funding available in India 

• Source of Technology, Intellectual Property Management 

8 

 

Internal Assessment/Test: 10 Marks 

Assignment/Case Study/Presentation: 10 Marks 

 

Recommended Books: 

1.  Entrepreneurship, Rajeev Roy, Oxford University Press 

2. Entrepreneurship: Successfully Launching New Ventures by R. Duane Ireland Bruce R. 

Barringer, Pearson Publishing  

3. Ramachandran, K, Indian Family Businesses: Their survival beyond three generations, 

ISB Working Paper Series 

4. Entrepreneurship and Startup Aditya Publication Dr, Nita Honrao and Dr Nita Honrao 
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B. B. A.  II Year (NEP)  Semester-IV 

Vertical – Core Course 

Subject Title: Financial Management 

Level Semester Course 

Code 

Course Name Credits Teaching 

Hours 

Exam 

Duration 

Max. 

Marks 

5.0 IV 500404 
Financial 

Management 
2 30 2 hours 50 

 

Course Outcomes:  

After successful completion of this course, students will be able to: 

• Describe objectives, functions, and scope of financial management. 

• Perform comparative and trend analysis and ratio analysis of financial statements. 

• Understand the structure and instruments of Capital Budgeting 

• Analyse business performance and Working Capital Management 

 

Unit Contents Teaching 

Hours 

1 

Unit I : Introduction to Financial Management  

• Meaning, Nature, Scope and Objectives of Financial Management 

• Functions of a Finance Manager 

• Profit Maximization vs. Wealth Maximization 

• Overview of Indian Financial System 

8 

2 

Unit II: Financial Statement Analysis  

• Nature and Types of Financial Statements 

• Comparative Statements, Common-Size Statements, Trend Analysis 

• Vertical and Horizontal Analysis techniques 

• Limitations of Financial Statements 

• Simple Problems 

 

7 

3 

Unit III: Capital Budgeting  

• Capital Budgeting: Meaning, Process, Traditional Techniques and 

Discounted Cash Flow Techniques of Capital Budgeting 

• Time value of Money 

• Net Present Value & Internal Rate of Return 

8 

4 

Unit IV: Working Capital Management and Contemporary Trends 

• Concept, Classification, and Determinants of Working Capital 

• Management of Cash, Inventory, Receivables, and Payables 

• Working Capital Financing: Bank Credit, Trade Credit, Factoring 

• Behavioural Finance and its Impact on Financial Decision Making 

• Simple Problems  

 

7 

 

Internal Assessment: (20 Marks) 

1) Multiple Choice Questions: 08 Marks (1 mark each) 

2) Home Assignments: 12 Marks 

Recommended Textbooks & Reference Books 

1. Financial Management: I.M. Pandey , Vikas Publishing House 

2. Financial Management:M.Y. Khan & P.K. Jain,Tata McGraw-Hill 

3. Fundamentals of Financial Management: R.P. Rustagi Taxmann Publications 

4. Financial Management: Minal Bhuptani, Dr Mayur Malviya ,Aditya Publication 

5. Financial Management: Principles and Practice,S.N. Maheshwari Sultan Chand    &Sons 

6. Indian Financial System: Bharati V. Pathak, Pearson Education 

7. Financial Markets and Services:E. Gordon & K. Natarajan Himalaya PublishingHouse 

8. Management Accounting: (for ratio, fund flow, cash flow techniques),Dr. S.N. 

Maheshwari & S.K. Maheshwari Sultan Chand & Sons 

9. Essentials of Financial Management: Eugene F. Brigham & Joel F. Houston Cengage 

Learning 
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B. B. A.  II Year (NEP) Semester-IV 

Vertical – Core Course 

Subject Title: Operation Management and Industrial Relations 
Level Semester Course 

Code 

Course Name Credits Teaching 

Hours 

Exam 

Duration 

Max. 

Marks 

5.0 IV 500402 

Operation 

Management and 

Industrial 

Relations 

2 30 2 50 

 

 

Course Outcomes: By the end of the course, students will be able to: 

1. Explain the scope and significance of operations management and distinguish between 

manufacturing and service operations. 

2. Design and evaluate production systems and layouts, and make informed facility location 

and capacity planning decisions. 

3. Apply inventory control techniques and quality management concepts, including TQM, 

Six Sigma, and lean manufacturing principles. 

4. Understand the fundamentals of industrial relations, including the roles of employees, 

employers, and government in maintaining workplace harmony. 

5. Analyze the role of trade unions and collective bargaining in promoting industrial 

democracy and handling labor negotiations. 

6. Identify the causes of industrial disputes and evaluate appropriate mechanisms for dispute 

resolution such as mediation, arbitration, and adjudication. 

7. Demonstrate a practical understanding of grievance handling procedures and the 

importance of discipline in industrial settings. 

 

 

Unit Contents Teaching 

Hours 

1 

Unit 1: Introduction to Operations Management 

- Definition, scope, and significance 

- Role of Operations Manager 

- Difference between Manufacturing and Service Operations 

- Relationship with Other Functional Areas (Marketing, HR, Finance) 

7 

2 

Unit 2: Production and Process Design 

- Types of production Systems (job, batch, mass) 

- Product vs. Process Layout, concept of Process Design 

- Facility location decisions ( strategies and methods for decision making) 

-Concept and importance of Capacity Planning and Resource Allocation 

8 

3 

3.1 Inventory and Quality Management 

- Inventory Types and Control Techniques (EOQ, ABC analysis) 

- Basics of Quality Control (TQM, Six Sigma) 

- Introduction to Lean Manufacturing 

3.2 : Fundamentals of Industrial Relations 

- Concept and Scope 

- Importance in Modern Industry 

- Parties involved: Employees, Employers, and Government 

 

7 



2 

 

4 

 4.1 Trade Unions and Collective Bargaining 

- Meaning and types of Trade Unions 

- Functions and Role in Industrial Democracy 

- Collective Bargaining: Process and Challenges 

4.2  Industrial Disputes and Resolution Mechanisms 

- Concept of Industrial Disputes  

- Causes and Types of Disputes 

- Grievance handling and Discipline 

- Dispute Resolution: mediation, arbitration, adjudication 

8 

 

 

Assessment Scheme 

Internal Assessment: (20 Marks) 

1) Multiple Choice Questions: 08 Marks (1 mark each) 

2) Home Assignments: 12 Marks 

Final Exam (Theory): 30 Marks 

Books Recommended: 

1. K. Aswathappa – Production and Operations Management 

2. P. Subba Rao – Essentials of Human Resource Management & IR 

3. S.N. Chary – Production and Operations Management 

4. C.B. Mamoria – Dynamics of Industrial Relations 

5. David A. Buchanan and Andrzej Huczynski -"Management: A Practical Approach"  

6 Operations Management and Industrial Relations Dr Pallavi Mandaogade, Sonal Chandak and 

Ritesh Chandak 

 

 



1 

 

B. B. A.  II Year (NEP) Semester-IV 

Vertical – Core Course 

Subject Title: Sales Management 

Level Semester Course 

Code 

Course 

Name 

Credits Teaching 

Hours 

Exam 

Duration 

Max. 

Marks 

5.0 IV 500405 
Sales 

Management 
2 30 2 Hours 50 

 

Course Outcomes:  

1. Understanding the various roles and responsibilities of a manger related to sales 

management , personal selling and salesmanship 

2. Understanding the key areas related to sales force management and sales forecasting 

3. Understanding practical issues related to selling & distribution. 

Unit Contents Teaching 

Hours 

1 

Introduction: Sales Management, concept, Objectives, Importance. 

Personal Selling: Concept, Process of Personal Selling  

Salesmanship- Concept & Attributes required for Salesmanship  

7 

2 

Sales Planning : Concept, Process and Implementation  

Sales Force Management – Recruitment & Selection of Sales Force  

Sales Forecasting- Concept & Process of Sales Forecasting  

8 

3 

Sales Budget- Concept, Types  & Methods  

Sales Quotas – Concept and Methods  

Sales Territories- Concept and Design Sales Territories  

8 

4 
Selling Skills- Concept & Importance of Selling Skills  

Sales Promotion – Concept and Strategies  
7 

 

Internal Assessment: (20 Marks) 

1) Multiple Choice Questions: 08 Marks (1 mark each) 

2) Home Assignments: 12 Marks 

 

Books Recommended: (Latest Edition)  

1. Jobber, D., Lancaster, G. Selling and Sales Management, Pearson Education. 

2. Johnston, M.W. Marshal, G. W. Sales Force Management, New Delhi, Tata McGraw – 

Hill Education  

3. Panda T, Sachdev S. Sales and Distribution Management, Oxford University Press 

4. Havladar , Krishna K. Sales and Distribution Management , Tata McGraw Hill  

5. Sales Management Aditya Publication Dr. Smita Singrup and Pawan Kalantri 

 



B. B. A.  II Year NEP  Semester-IV 

Core Course 

Subject Title: Direct Tax Laws - II 

Level Semester Course 

Code 

Course 

Name 

Credits Teaching 

Hours 

Exam 

Duration 

Max. 

Marks 

5.0 IV 500400 
Direct Tax 

Laws II 
2 30 2 Hours 50 

 

Course Outcomes: Students completing this course on Direct Tax Laws will be able to: 

1) Concepts related to Income from House Property.  

2) Computation of Income from House Property 

3) Basic understanding income from Capital assets, Types of capital assets. 

4) Basic understanding of the components of income from other sources 

5) Knowledge of various types of returns and e-filing of returns and various types of 

assessments 

Unit Contents Teaching 

Hours 

1 • Basis of charge, Exempted Income form House Property. 

• Computing income from letting out, Self-occupied,  

• Deemed to be let out, Partly Let out and Partly Self occupied houses. 

• Provisions related to unrealized rent, Arrears of rent. 

• Deduction from Annual Value.  

 

8 

2 • Capital Gains – Capital Assets, Transfer, cost of acquisition, cost of 
improvement,  

• Long-term capital asset, , Long-term Capital Gains,  

• Short-Term capital assets, Short -term Capital gains. Difference 
between the two 

  Note – only theory 

8 

3 • Basic  understanding of Income from Other Sources  

• Simple Problems related to Income from Other Sources 

• Various Deductions available as per relevant income tax act. 

• Simple Problems related to deductions. 

7 

4 • Various types of assessments 

• Various types of returns 

• E-filing of Returns 

7 

 

Internal Assessment: (20 Marks) 

1) Multiple Choice Questions: 08 Marks (1 mark each) 

2) Home Assignments: 12 Marks 

Books Recommended: 

1. Direct Tax Law ; Singhania 

2. Direct Tax Laws: Ahuja & Gupta 

3. Direct Tax Laws : Mehrotra & Goyal 

4. Direct Tax Laws II: Dr Shaila Nibjiya & Dr Sachin Bothra, Aditya Publicatons. 

 



B. B. A.  II Year(NEP) Semester-IV 

Vertical – AEC 

Subject Title: Accounting of Joint Stock Companies 

Level Semester Course 

Code 

Course 

Name 

Credits Teaching 

Hours 

Exam 

Duration 

Max. 

Marks 

5.0S IV 500407 Accounting 

of Joint 

Stock 

Companies 

2 30 2 Hours 50 

 

Course Outcomes:  

1. Explain the format and components of final accounts of Subsidiary Companies as per 

statutory requirements.  

2. Explain the format and components of final accounts of Holding companies as per 

statutory requirements.  

3. Explain the concept of fund and the importance of fund flow statements in financial 

analysis and decision-making. Prepare the Statement of Changes in Working Capital and 

Fund Flow Statements in accordance with standard accounting procedures. 

4. Solve numerical problems related to Cash flow analysis, demonstrating practical 

competence in interpreting and preparing financial statements. 

 

Unit Contents Teaching 

Hours 

1 Accounting for Subsidiary Companies 7 

2 Accounting for Holding Companies 7 

3 Fund flow Statement 

Meaning of fund, Meaning of Fund flow statement, Advantages and uses of fund 

flow statement, Format of Statement of changes in working Capital and fund 

flow statement. 

Problems on Preparation of Fund Flow Statements. 

8 

4 Cash Flow Statement 

Meaning of Cash flow statement, Advantages and uses of Cash flow statement, 

Format of Cash flow statement. 

Problems on Preparation of Cash Flow Statements 

8 

 

Internal Assessment: (20 Marks) 

1) Multiple Choice Questions: 08 Marks (1 mark each) 

2) Home Assignments: 12 Marks 

Books Recommended: 

1. M.C. Shukla, T.S. Grewal & S.C. Gupta, Advanced Accounts Vol.II 

2. R. L. Gupta & M. Radhaswamy, Advanced Accountancy Vol.II Sultan Chand & Sons, New 

Delhi 

3. N. Maheshwari, Advanced Accountancy Vol.II 

4. B.D. Agrawal, Financial Accounting Advanced Vol.II 

5. Dr. S.M.Shukla, Dr. S.P.Gupta- Corporate Financial Accounting, Sahitya Bhavan Publicstion, 

Agra 

6. L.N.Copde, D.H.Chaudhary, Dr Raju L. Rathi : Company Accounts. 

7 Accounting of Joint Stock Companies Aditya Publication, Minal Bhuptani, Dr. Girish Daga 
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B. B. A.  II Year (NEP) Semester-IV 

Vertical – VAC 

Subject Title Business Environment and Public Policy 
Level Semester Course 

Code 
Course 
Name 

Credits Teaching 
Hours 

Exam 
Duration 

Max. 
Marks 

5.0 IV 500408 

Business 
Environment 

and Public 
Policy  

2 30 2 Hours 50 

Course Outcomes: 

1. The objective of this course is to give knowledge to the students with various 
aspects of economic, social, political and cultural environment of India. 

 
2. This will help them in gaining a deeper understanding of the global 

environmental factors Influencing Indian business organizations.  
 

3. To make students understand various public policies relating to Business in 

India.   

4. To make students understand regulatory framework and government initiatives 
shaping the business landscape in India. 

 

Unit Contents Teaching 
Hours 

1 

Business Environment  
1.1 Business Environment: Concept, Significance, Nature 
1.2 Micro and Macro Factors of Business Environment 
1.3 Changing Dimensions of Business Environment 
1.4 Challenges of Indian Business Environment 

7 

2 

Global Framework 
2.1 Liberalization, Privatization & Globalization(LPG) : Concept  
2.2  Impact of LPG on Indian Economy 
2.3 FDI: Concept & Significance 
2.4  FII: Concept & Significance 

8 

3 

Public Policies 
3.1 Public Policy: Meaning and Significance 
3.2 Fiscal Policy, Monetary Policy: Meaning and Significance  
3.3 Banking Sector Reforms in India 
3.4 FERA, FEMA: Meaning and Significance   

7 

4 

Problems and Opportunities of Indian Economy 
4.1 Unemployment, Poverty, Regional Imbalance 
4.2 Inflation, Parallel economy 
4.3 Remedies to solve these problems 
4.4 Opportunities of Indian Business Environment. 

8 

Internal Assessment: (20 Marks) 

1) Multiple Choice Questions: 08 Marks (1 mark each) 

2) Home Assignments: 12 Marks 

Books Recommended: 

1. K. Aswathappa: Essentials of Business Environment, Himalaya Publishing House. 

2. Francis Cherunilam: Business Environment, Himalaya Publishing House. 

3. A. C. Fernando: Business Environment, Pearson. 

4. Dr. S Sankaran: Business Environment, Margham Publications. 

5. Dr V Murali Krishna: Business Environment, Spectrum Publications. 

6. Namitha Gopal: Business Environment, McGraw Hill. 

7. Business Environment and Public Policy Aditya Publication Pooja Mohta and Neha 

Fanje 


