B. Com. II (NEP) Semester-111
Vertical-A Major (Business Dynamics)

Level

Semester

Course Course Name Credits Exam

code

Teaching
Hours.

Duration

Max.
Marks

5.0

111 402300 | Macro Economics — [ 2 30 2 Hrs.

50

Course Outcomes:

1. Foundational Knowledge of Macro Economics.
2. Proficiency in National Income Accounting.

3. Understanding of Economic Theories.

4. Analysis of Consumption and Investment.

5. Application of Macro Economics Concepts.

Unit

Contents

Teaching
Hours

Unit-1

Introduction to Macro Economics:

1.1 Meaning, scope, and importance of Macro Economics.

1.2 Difference between Micro Economics and Macro Economics .

1.3 Basic Macroeconomic concepts: GDP, GNP, NNP, National Income, Per Capita
Income.

1.4 Difference between GDP, GNP and NNP

7

Unit- 11

National Income:

2.1 Methods of Measuring National Income: product, Income, and Expenditure Methods.
2.2 Real vs. Nominal GDP

2.3 GDP deflator and its significance

2.4 Limitations of GDP as a measure of economic welfare

Unit-111

Classical and Keynesian Economics:

3.1 Classical Theory of Employment: Say’s Law, Assumptions, and Criticisms

3.2 Keynesian Theory of Employment: Effective Demand, Consumption Function, and
Multiplier

3.3 Aggregate Demand and Aggregate Supply

3.4 Keynesian vs. Classical Views on Unemployment and Inflation

Unit-IV

Consumption and Investment:

4.1 Consumption function: APC, MPC, and their relationship

4.2 Theories of Consumption: Absolute Income Hypothesis, Relative Income Hypothesis,
Permanent Income Hypothesis, and Life Cycle Hypothesis

4.3 Investment Function: Types of Investment, Determinants of Investment and Marginal
Efficiency of Capital

4.4 Concept of the Multiplier and its working

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

BOOKS RECOMMENDED:

1. Macroeconomics by N. Gregory Mankiw Publisher: Worth Publishers Latest Edition: 10™ Edition (2020)

2. Macroeconomics: Theory and Policy by H.L. Ahuja Publisher: S. Chand Publishing Latest Edition: 2022
Edition

3. Principles of Macroeconomics by Karl E. Case, Ray C. Fair, and Sharon M. Oster Publisher: Pearson Latest
Edition: 12th Edition (2017)

4. Indian Economy by Ramesh Singh Publisher: McGraw Hill Education Latest Edition: 12th Edition (2023)

5. Macro Economics by Paul Krugman and Robin Wells Publisher: Worth Publishers Latest Edition: 5th
Edition (2018)

6. AP e (Samasti Arthashastra) by H.L. Ahuja Publisher: S. Chand Publishing Latest Edition: 2022
Edition




10.

11.

12.

13.

14.

15.

HRART et (Bhartiya Arthvyavastha) by Ramesh Singh Publisher: McGraw Hill Education (Hindi
Edition)
Latest Edition: 12th Edition (2023)

YR P AT (Arthashas traki Rooprekha) by S.K. Mishra Publisher: Sahitya Bhawan Publications
Latest Edition: 2021 Edition

qafy e Rygid 3R Hifa (Samasti Arthashastra: Siddhantaur Niti) by J.P. Gupta Publisher: V.K.
Global Publications Latest Edition: 2020 Edition

Hepl W\fﬂm (Macro Economics) by Prof. S.B. Kulkarni Publisher: Nirali Prakashan Latest Edition:
2021 Edition

SR (Arthashastra) by Dr. V.M. Dandekar Publisher: Continental Prakashan Latest Edition: 2019
Edition

YRR SrferaeyT (Bhartiya Arthvyavastha) by Dr. S.G. Kolhe Publisher: Maharashtra State Bureau of
Textbook Production and Curriculum Research (Balbharati)Latest Edition: 2020 Edition

qqfy SR (Samasti Arthashastra) by Dr. R.K. Lekhi Publisher: Nirali Prakashan Latest Edition: 2022
Edition

e yomst (Monetary System) by Dr. Vijay Wakode, Mahadeo Rithe, Prashant Publication
Jalgaon,2023 Edition

NCERT Economics Textbooks (Class 11 and 12)Publisher: NCERT (National Council of Educational Research and
Training)Latest Edition: 2023 Edition

Economic Survey of India Publisher: Government of India (Ministry of Finance)Latest Edition: 2022-2023

RBI Bulletins and Reports Publisher: Reserve Bank of India Latest Edition: Monthly and Annual Publications

(2023)

These books and resources are updated to their latest editions, ensuring students have access to the most current and
relevant information for their studies.

Online resources and simulations from Khan Academy Economics
https://www.khanacademy.org/economics-finance-domain/



https://www.khanacademy.org/economics-finance-domain/

B.Com.- IT (NEP) Semester-111

VERTICAL- A: Major (Business Dynamics)

Level | Semester Course Course Name Credit Teaching Exar:n Max.
Code hours Duration | Marks
5.0 1l 402301 Marketing Management 2 30 2 Hrs. 50
Course Outcome:
1. Understand fundamentals of Marketing Management .
2. Develop new products and identify sources of new product ideas.
3. Apply Product life cycle Strategies and manage products.
4. Understand pricing decision apply various pricing strategies with scheming and pricing for new
product .
5. Acquire distribution channels with their conflicts.
Unit Contents Teaching
Hours
1.1 Introduction to Marketing and Marketing Management
1.2 Marketing Concepts - Marketing mix - Marketing environment 8
Unit | 1.3 Consumer Markets and buying behaviour.
1.4 Market segmentation and targeting and positioning
2.1 Product Decisions - Concept of a Product - Product mix decisions
2.2 Brand Decision — New Product Development — Sources of New Product
Unit Il idea 7
2.3 Steps in Product Development - Product Life Cycle strategies
2.4 Stages in Product Life Cycle.
3.1 Pricing Decisions -Importance & Objectives
3.2 Cost-Plus Pricing & Break-Even Pricing, Value Based Pricing, Dynamic
Unit 11l Pricing & Competitive Pricing 8
3.3 Skimming & Penetration Pricing
3.4 New product pricing, Product Mix pricing strategies
4.1 Place/Channel Decision - Nature of Marketing Channels
4.2 Types of Channel flows - Channel functions - Functions of Distribution
Unit IV Channe 7
4.3 Structure and Design of Marketing Channels
4.4 Conflict and Competition — Retailers and Wholesalers.

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30
Internal Assessment (College Level) Marks: 20
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Books Recommended:
1. Marketing Management Text and Cases, K.S. Chandrasekar, Tata McGraw-Hill Publication, New
Delhi.2010

2. Marketing Management Concepts Cases, challenges, and trends, Govindarajan, Prentice Hall

of India, New Delhi. 2009

3. Marketing Management- Analysis Planning and Control, Philip Kotler, Prentice Hall of India,
New Delhi,

4. Marketing Management-Planning Implementation and Control, Ramaswamy. V S &

Namakumari. S, Macmillan Business Books, New Delhi, 2002.




B.Com.- IT (NEP) Semester-111
VERTICAL- A: Major (Business Dynamics)

Course . Teaching Exam Max.
Level | Semester Code Course Name Credit hours Duration Marks
5.0 i 402302 | Production & Operation |, 30 2 Hrs. 50
Management
Course Outcome:
After successful completion of this course the learners will be able to:
1. Understand Basic concept importance and functions of Production and Operation Management.
2. Apply production planning and control techniques.
3. implement production scheduling and designs.
4. Understand the input process output from work in operations.
5. Develop new product services and design process for mass services.
6. Implement operation management techniques.
7. Major and improve productivity in production and operation systems.
Unit Contents Teaching
Hours.
Basics of Production & Operation Management —
1.1 Introduction to Production & Operation Management
Unit I 1.2 Production Management (PM) Concepts — Importance &Functions 8
1.3 Operation Management (OM) Concepts - Importance & Functions
1.4 POM — Product Management Vs. Operations Management
Production Management -
2.1 Production Planning& Controlling — Meaning and Objectives
Unit II 2.2 Production Planning & Controlling - Methods 7
2.3 Production Scheduling & its Implementation
2.4 Production Design& its Implementation
Operations Management - 8
3.1 Input, Process and output in Operations
Unit IIT 3.2 Classifications of Operations and Responsibilities of Operation Manager
3.3 New product Development ,Selection and Design of Product/Service
3.4 Process of Mass Services , Plant Location and Layout Planning
Operations Management Techniques -
4.1 Quality Management — Introduction, Characteristics
Unit IV 4.2 Tools & Techniques for Improvement -

4.3 Total Quality Management Model & Its Implication
4.4 Productivity Improvement Techniques — Total Productive Maintenance &
its Implications

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Internal Assessment (College Level) Marks 20:

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Books Recommended:
1. Adam Jr Everetl E. R J, PRODUCTION AND OPERATIONS MANAGEMENT, Prentice-Hall, 1992,

2000 5th ed.

2. Chary, PRODUCTION AND OPERATIONS MANAGEMENT, Tata McGraw-Hill, 1997 9 " edition.
3.Hill T.: OPERATIONS MANAGEMENT, Palgrave, 2000

4. PRODUCTION AND OPERATIONS MANAGEMENT, Galgotia Publication, 2004
5.Shanker Ravi, Industrial Engineering, Galgotia Publication




B. Com. II (NEP) Semester-III
Vertical-A IKS (Major Specifies): (Business Dynamics)

Level | Semester | Course | Course Name | Credits | Teaching Exam Max.
code Hours Duration | Marks
5.0 M1 402303 Indian 2 30 2 Hrs. 50
Economists -
Thoughts and
Philosophy

Course Qutcomes:

By the end of the course, students will:

1. Understand the evolution of Indian economic thought.

2. Analyze the impact of Indian economists on policy-making.

3. Compare Western and Indian economic philosophies.

4. Develop critical perspectives on India’s economic challenges.

Unit Contents Teaching
Hours

Unit-1 Foundations of Indian Economic Thought: 7

1.1 Introduction to Indian Knowledge System (IKS) and its economic
dimensions.
1.2 Economic ideas in ancient Indian texts: Arthashastra (Kautilya),
Shukraniti and Thirukkural.

1.3 Concept of Dharma, Arthaa, Kaama, Moksha in economic life.
1.4 Village economy, guilds (Shrenis), and taxation in ancient India.

Unit- IT | Pre-Independence Indian Economic Thinkers: 8
2.1 Dadabhai Naoroji: Drain Theory and Poverty and Un-British Rule in India
2.2 Mahadev Govind Ranade: Industrialization and Social Reform
2.3 Gopal Krishna Gokhale: Fiscal Policy and Public Finance
2.4 R.C. Dutt: Economic History of India

Unit-IIT | Post-Independence Indian Economic Thought: 7
3.1 P.C. Mahalanobis: Planning Model and Statistical Contributions
3.2 Amartya Sen: Capability Approach, Welfare Economics, and
Development as Freedom
3.3 Jagdish Bhagwati: Trade Liberalization and Growth Theories
3.4 C.N. Vakil & Brahmananda: Wage Goods Model

Unit-IV | Contemporary Debates & Indian Economic Philosophy: 8
4.1 B.R. Shenoy vs. Nehruvian Socialism: Debate on Planning vs. Markets
4.2 Verghese Kurien: White Revolution & Cooperative Movement
4.3 Arvind Panagariya & Bibek Debroy: Liberalization and Reforms
4.4 Sustainable Economics: Gandhian Perspective (J.C. Kumarappa)

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30
Internal Assessment (College Level) Marks: 20
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

~N N DN B~ W DN

BOOKS RECOMMENDED:

Kautilya’s Arthashastra

T.N. Ramaswamy, Essentials of Indian Statecraft
Dadabhai Naoroji, Poverty and Un-British Rule in India
M.G. Ranade, Essays on Indian Economics

Amartya Sen, Development as Freedom




10
11
12
13

P.C. Mahalanobis, Approach of Operational Research to Planning
J.C. Kumarappa, Economy of Permanence

Arvind Panagariya, India: The Emerging Giant

D.R. Gadgil, Planning and Economic Policy in India

Meghnad Desai, The Rediscovery of India

IKS Sources: Vedas, Smritis, and Epics (Economic References)



B. Com. II (NEP) Semester-111

Vertical: D Vocational Skill Course (Practical) (Business Dynamics)

Level

Course Course Name Credits

code

Semester

Teaching
Hours

Exam
Duration

Max.
Marks

5.0

I 402309 Marketing 2

Communication

60

2 Hrs.

50

Course Qutcomes:

On successful completion of the course, the students will be able to:

Sl o

Use different types of advertising.

Apply knowledge of sales promotion tools.

Plan, organize, and prepare basic promotional campaigns.
Demonstrate the use of direct and digital marketing.

Unit

Contents

Teaching
Hours.

Unit I

Introduction to Marketing Communication:

1.1 Definition and Scope of Marketing Communication

1.2 Role of Marketing Communication in the Marketing Mix
1.3 Concept of Integrated Marketing Communication (IMC)

1.4 Communication Process and Models (Shannon-Weaver, AIDA)

1.5 Factors Influencing Effective Communication

16

Unit II

Advertising:

2.1 Advertising Objectives and Strategies

2.2 Types of Advertising (Print, Broadcast, Digital, Outdoor)
2.3 Creative Strategy and Message Design

2.4 Media Planning and Media Selection

14

Unit II1

Promotion:
3.1 Meaning of Sales Promotion

3.2 Tools and Techniques (Discounts, Contests, Coupons)
3.3 Public Relations (PR) and Publicity
3.4 Measurement and Evaluation of Advertising Effectiveness

16

Unit IV

Digital Marketing Communication:

4.1 Fundamentals of Digital Marketing

4.2 Email and SMS Marketing

4.3 Social Media and Influencer Marketing
4.4 Content Marketing and Video Marketing
4.5 Mobile Marketing Trends

14

Skill Development Activities:

1. Make a chart showing how a brand uses MarCom to support each element of the 4Ps.

2. Prepare a simple IMC plan for a college fest or local business using online / offline

tools.

3. Enact a short role-play showing the Shannon-Weaver / AIDA model.

4. Collect various attractive of ads from social media.

5. Write a press release for a college event (annual day/seminar).

6. Write a short blog or create a video about a trending product or service.




Total 50 Marks Division:

External Theory Exam (College level): Marks: 30

Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Reference Books:

Advertising and Integrated Marketing Communications, Kruti Shah, McGraw Hill Education
Digital Marketing, Dr. Madan Mohan Varshney, Rudra Publishers & Distributors

Integrated Advertising, Promotion, and Marketing Communications, Kenneth E. Clow & Donald
Baack, Pearson Education

Marketing Communications: Discovery, Creation and Conversations, Chris Fill: Pearson
Education



B.Com.- II (NEP) Semester-III

VERTICAL- F: Field Project / Community Engagement and Project
(FP/CEP) (Practical) (Corresponding to Major)

(Business Dynamics)

Level | Semester | Course | Course Credits | Teaching | Exam Max.
Code Name Hours Duration | Marks

Field
Project/
5.0 I 402312 | Community 2 60 - 50
Engagement

Project

Course Outcomes:

1. The field based learning/ project should attempt to provide opportunities for students
to understand the different socio-economic context.

2. It should aim at giving students exposure to development-related issue in rural and
urban settings.

3. Students have opportunity to select real problem from field and understand actual
field situations regarding issue related to socio-economic development.

4. Students able to understand socio-economic problems and develop their solution,
policies or regulations.

Field work based on:
Assessment of this vertical shall be based on various socio-economic activities / practices.

Evaluation of Field Projects:

Module Unit Distribution of credit

1 Selection of Topic, Preparation of synopsis 2

Evaluation of above activities done by the concern teacher internally at college level.



