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B.A. JOURNALISM AND MASS COMMUNICATION 

About Course - 

Journalism & Mass Communication gives training to the students in both technical skills and critical 

analysis of the media spectrum. The course includes the study of mass media such as newspapers, 

magazines, cinema films, radio, television etc. in order to convey information to the audience. 

The course is comprised of the concept of news, the role of journalism in society, history of journalism, 

skills in identifying news and also covers political and social issues of particular society. 

Needless to say, journalism has emerged as an extremely popular career option .And the common route to 

enter this field is often through a degree of journalism and mass communication (J&MC). This 

qualification not just enhances your chances of getting a ticket to the newsroom but can also be useful for 

other fields such as communications, marketing, education, entertainment and Public Relations. 

 

POs of General Higher Education Programme:  

Students of all Undergraduategeneral degree Programe at the time of graduation will be able to - 

PO1.Critical Thinking: Take informed actions after identifying the assumptions that frame our thinking 

and actions, checking out the degree to which these assumptions are accurate and valid, and looking at 

our ideas and decisions (intellectual, organizational, and personal) from different perspectives. 

PO2.Effective Communication: Speak, read, write and listen clearly in person and through electronic 

media in English and in one Indian language, and make meaning of the world by connecting people, 

ideas, books, media and technology.  

PO3. Social Interaction: Elicit views of others, mediate disagreements and help reach conclusions in 

group settings.  

PO4. Effective Citizenship: Demonstrate empathetic social concern and equity centred national 

development, and the ability to act with an informed awareness of issues and participate in civic life 

through volunteering.  

PO5. Ethics: Recognize different value systems including your own, understand the moral dimensions of 

your decisions, and accept responsibility for them.  

PO6. Environment and Sustainability: Understand the issues of environmental contexts and sustainable 

development.  

PO7. Self-directed and Life-long Learning: Acquire the ability to engage in independent and life-long 

learning in the broadest context socio-technological changes 

PROGRAMME SPECIFIC Objective (PSOs): BA Journalism and Mass Communication (UG)  

1) To impart the basic knowledge of Mass communication & Journalism and related areas of studies. 

2) To develop the learner into competent and efficient Journalist in media Industry-ready professionals. 

3) To empower learners by communication, professional and life skills. 

4) To impart Information Communication Technologies (ICTs) skills, including digital and media 

Literacy and competencies. 

5) To imbibe the culture of research, innovation, entrepreneurship and incubation. 

6) To inculcate professional ethics, values of Indian and global culture. 

7) To prepare graduates who will thrive to pursue life-long learning to fulfill their goals. 

 

PROGRAMME SPECIFIC OUTCOMES (PSOs): (UG Course)  

After completing this undergraduate programme, a learner: 

PSO1- Shall acquire complete knowledge of Mass communication & Journalism and related study area. 

PSO 2 - Shall acquire the knowledge related to media and its impact. 

PSO 3 - Shall be competent enough to undertake professional job as per demands and requirements  

of Print Media, Corporate sector, Government and Electronic Media Industry. 

PSO 4 -Shall empower themselves by communication, professional and life skills. 

PSO 5 -Shall be able to enhance the ability of leadership. 

PSO 6-Shall become socially responsible citizen with global vision 

PSO 7- Shall be equipped with ICTs competencies including digital literacy. 

PSO 8 - Shall become ethically committed media professionals and entrepreneurs adhering to 

the human values, the Indian culture and the Global culture. 

PSO 9 - Shall have an understanding of acquiring knowledge throughout life. 

PSO 10 - Shall acquire the understanding of importance of cooperation and teamwork. 



 

What Does This Degree equips you with? - 

The degree will, first of all, develop your communication skills. 

It will help you learn the nuances of reporting, researching and investigating and writing good copy. 

It will also provide you with technical skills like layout designing, web designing, photography, radio 

programming and production, video production, packaging and editing and the likes.For those who have 

dreams of being an anchor on television or a jockey on radio, this course may be the perfect option. It will 

help you overcome shyness and develop your oratorical and communication skills.Industry connects 

through internships and short-term training sessions, a mandatory component of the course, will help in 

honing your skills and make you industry-ready.It also trains you to work under pressure and have a 

flexible and creative approach towards work.The course also teaches you the importance of teamwork. 

 

Advantage of Studying Journalism and Mass Communication - 

While studying this course, there are certain skills that you will gain. These skills will help you succeed in 

the field and tread on the path of a successful career. 

 

Here are the top skills that you will gain: 

Good writing skills 

Communication skills and a knack for storytelling 

Creativity and Thinking Out of the Box 

Research ability and Critical Analysis 

Flexible approach to work 

Inter-personal and Networking skills 

Commitment to work against deadlines 

 

What You Can does With a BA.JMC Degree:- 

Students passing out from the BA.JMC course have opportunities galore not just in the news media 

industry but in various other sectors as well. These opportunities may typically found in such 

organizations/fields as - 

1. Newspapers and magazines—both print and online (for jobs like editing, reporting, photography, 

content creation, web designing, graphic designing etc) 

2. Radio AM and FM stations (for jockeying, production and programming) 

3. TV channels (reporting, editing, production, programming, guest relations, camerapersons, software 

and graphics etc.) 

4. Digital media companies for Content creation—in all formats 

5. Advertising agencies 

6. Corporate PR (in their Communications and Marketing 

Communications and Marketing divisions) 

7. Government Media Departments 

8. PR agencies 

9. Event Management Companies 

10. Media Research Companies 

11. Legal Firms (for their documentation and research work) 

12. NGOs (for their communications and documentation roles) 

13. Think tanks (as journalists cover politics, economy, foreign affairs, and many a time they get hired by 

such organizations for their in-depth knowledge in these fields) 

14. Lecturers/Professors of Media Studies 

15. Media advisers to Governments/Political parties 

16. Travel Journalism 

17. Freelance opportunities 

As one can see, there is a huge diversity in the bouquet of opportunities that is available for a J& MC 

student. That is the reason why there is a growing demand for this course. Many government-owned and 

private Universities are offering it both at the degree and post-graduate levels. 

 

Job opportunities for BA JMC Undergraduate course - 

There are numerous job opportunities available for Journalism and Mass communication students, the 

type of job opportunities can get is often dependent on their communication skills and competencies and 

work experience of the students. Students majoring in mass communications can expect to receive 

theoretical knowledge andpractical communication skills that are critical in the workplace. Courses 

included in a mass Communications degree program may cover topics such as journalism, business 



writing, media outlets and oral and visual communications. Students with a mass communications degree 

can seek a wide range of career opportunities, such as public relations, professional writing and 

marketing. Masscommunication refers to passing on messages to many people through different media 

like radio andTV. So a graduate in mass communication will have studied the different ways of 

communicating to the public. Therefore the candidate can work comfortably as a journalist, or work in 

public relations .Fortunately in India there is freedom of communication which makes the work of 

journalists easy. 

 

Following are the various job profiles offered to graduates in Journalism and mass communication: 

• Journalist • Researcher in Media • Communication Expert • TV Correspondent • Producer 

• Radio Jockey/ RJ • Screenwriter • Manager in media houses • Sound Mixer and Sound Records 

• Special Correspondent • Video Jockey • Social media activist • Editor • Event manager 

• Public Relations Officer. • Social Media handler • Photo journalist, photo editor 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Teaching and Learning Scheme 

The Degree of Bachelor of Arts in Journalism and Mass Communication 

(Three years – Six Semester Bachelor DegreeProgramme) 

B.A. Journalism and Mass Communication 

 

B.A.Part 1 SEM I 

Vertical a & b 

Title – DSC 1 -Fundamental of Journalism 

Level Semester 
Course 

Code 
Course Name Credits 

Teaching 

Hours 

Exam 

Duration 

Max. Marks 

100 

 I 

815201 

(Major) 

Theory I 

Fundamental 

of 

Journalism 

3 45 3 Hrs. 
External 

60 

Internal 

40 

 

Course 

Objectives  

1.Todefinetheconcept ofJournalism  

2.ToMakeawareabout Different functions of communication  

3.Toknow theimportance of Journalism  in society 

4. Toapplytheknowledgeofsubjectforcontribution in progressofthenation. 

Course 

Outcomes  

After successful completion of course students should be able to – 

1. Think critically, creatively, independently, carry out journalistic research and take up 

internship and jobs. 

2. Demonstrate the ability to make thoughtful decision within the framework of the 

principles of Journalism. 

3. Develop production skills and techniques. 

4. Understand the rights and responsibilities of journalists. 

5. Write effective contents for news media outlets and build network 

Unit 

System 
Contents 

Learning 

Hours 

Incorporation of 

Pedagogies 

Unit I 

Definition of Journalism. Objectives of Journalism. 

Ideals, Purpose and Functions of Journalism. Kinds 

of Print Journalism - Newspapers, Periodicals and 

Specialized Magazines. 

8 Hours 

 

 

1.ClassromLe

cture 

andstudy 

 

2.Experiential

learning 

 

3.Assignment 

 

4.Participative

learning 

 

5.GuestLectures 

Unit II 

Role of Journalist. Functions of Journalist. 

Journalism Ethics and Standard - Qualities of 

Journalist. Trends in Modern Journalism. Celebrity 

Journalism. 

8 Hours 

Unit III 

Press: mission-profession or industries. Specialties 

and limitation of Journalism.Effect of Journalism 

on society. Social responsibility of Journalism.  

7 Hours 

Unit IV 

Role of Press in Democracy Media and 

Government. Importance of Journalism in 

Information Era. Responsibilities of Journalist. 

7 Hours 

Unit V 

History of Journalism. History of journalism in 

India – from earlier days 

to 1880’s Tilak Era. Role of Journalism in freedom 

movement – brief history of major English 

and language newspapers and magazines. 

8 Hours 

Unit IV 

A brief review of the evolution of Indian Journalist 

- with special reference to J.A.Hickey, Raja Ram 

Mohan Roy, James Silk. Buckingham, 

M.K.Gandhi, S.Sadanand, and B.G.Horniman. 

7 Hours 

 

Internal Assessment: 

Here are some internal assessment suggestions the subject Fundamentals of Journalism 

 

1. Essay Assignment: Write an essay defining journalism, its objectives, and its core functions. Discuss 

how these elements are interconnected. 

2. Comparative Analysis: Compare and contrast newspapers, periodicals, and specialized magazines in 

terms of content, target audience, and format. 



3. Field Visit Report: Visit a local newspaper or magazine office and write a report on their operations, 

focusing on the differences between various types of print journalism. 

 

4. Code of Ethics Review: Research and present on various journalism codes of ethics from around the 

world, highlighting similarities and differences. 

 

5. Profile Writing: Write a profile on a prominent journalist, focusing on the qualities that make them 

successful. 

 

6. Trend Analysis: Write an analytical paper on current trends in modern journalism, such as digital 

journalism, data journalism, or celebrity journalism. 

 

7. Debate: Organize a class debate on whether journalism is a mission, a profession, or an industry. 

Students should prepare arguments for each perspective. 

 

8. Case Study Analysis: Analyze the impact of a major news event on society, discussing the role of 

journalism in shaping public opinion. 

 

9. Panel Discussion: Host a panel discussion on the relationship between media and government, inviting 

guest speakers from both fields if possible. 

 

10. Research Paper: Write a research paper on the role of journalism during the freedom movement, 

highlighting the contributions of major English and language newspapers and magazines. 

 

11. Presentation: Prepare and deliver a presentation on the evolution of Indian journalism, focusing on 

the contributions and legacies of these key figures. 

These assessments aim to provide a comprehensive understanding of the fundamental aspects of 

journalism, encouraging both theoretical knowledge and practical application. 

 

References: 
1. Mass Media: W.L. Rivers 

2. Introduction to Journalism: Fraser Bond 

3. Mass Communication and Journalism in India: D.S.Mehta 

4. Indian Journalism: Nadig Krishnamurthy 

5. Journalism in India: Sarathy R. Partha 

6. The Press: M.Chalpathyrao 

7. The Theory and Practice of Journalism: B.N. Ahuja 

8.1. Mass Communication – Principles and Concepts – SeemaHasan, CBS Publishers, Delhi. 

 

 

 

InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: (Instruction for Subject Teacher) 40 Marks 

1.Classtests–

Assessmentonanytwo(OpenBookTest/MCQ/ObjectivetypeTest/DescriptiveTest) 
20 Marks 

2.Assignment/Seminar/GroupDiscussion/VisitReport 20 Marks 

ExternalEvaluationandExaminationsystem 

(Instruction for Paper Setter) 

Theory 

External 60 

Marks 

1.EightShortTypequestion   
Pattern - solveany4 out of8(4x5=20) 20 

2. Six  Long type questions  

Pattern - solve any 4 out of 6  (4x10 = 40 Marks)  
40 

 
 

 

 

 

 

 

 

 



Title – DSC 2- Introduction to Communication - I 

 

Level 

 

Semester 

 

Course 

Code 

 

Course Name 

 

Credits 

 

Teaching 

Hours 

 

Exam 

Duration 

 

Max. Marks 

100 
 

 I 

817201 
(Minor) 

Theory 

2 

 

Introduction to 

Communication 

– I 

 

 

3 

 

45 

 

3 Hrs. 

 

External 

60 

 

Internal 

40 

 

Course 

Objectives  

1.To define the concept of Communication  

2.To make aware about different functions of communication  

3.To know the importance of communication in society 

4.To apply the knowledge of subject for contribution in progress of the nation. 

Course 

Outcomes  

After successful completion of course students should be able to – 

1. Communicate ethically, responsibly and effectively as local, national, international and 

global citizens and leaders. 
2. Communicate competently in groups and organizations.  

3. Monitor and model interpersonal communicative competence. 

4. Possess skills to effectively deliver formal and informal oral presentations to a variety of 

audiences in multiple contexts. 

5. Construct effective written messages in various formats and styles to a variety of audiences. 

Unit 

System 
Contents 

Learning 

Hours 

Incorporation 

of Pedagogies 

Unit I 

Introduction to Communication. 

Concept and definition of Communication. 

Features and Scope of Communication. 

The process of Communication – Message, Sender, 

Channel, Encoding, Receiver, Decoding, Feedback, Noise. 

 

8 Hours  

1.Classro

m 

Lecture 

and study 

 

 

2.Experien

tal 

learning 

 

 

3.Assignment 

 

 

4.Particip

atelearnin

g 

 

 

5.GuestLectur

es 

Unit II 

Human Communication.  

Elements and functions of Communication.  

Essentials of Communication - 7 Cs of communication. 

Barriers to Communication. 

 

7 Hours 

Unit III 

Essentiality of Communication in Social Groups.  

Communication and Socialization.  

Effective Communication.  

Communication and Culture. 

 

7 Hours 

Unit IV 

Intrapersonal Communication.  

Interpersonal Communication. 

Oral, and Visual Communication.  

Verbal and Non-Verbal Communication. 

 

8 Hours 

Unit V 

Written Communication. 

Upward and Downward Communication.  

Group Communication. Participation in Small Groups. 

Differences between Personal and Group  

 

7 Hours 

Unit VI 

  History of Communication.  

The age of Sign and Signals. The Age of Speech        and 

Languages. The Age of Writing. Pictography.  Phonetic 

Writing. Alphabetical Writing. Development of Portable 

Media. The Age of Print Spread of Literacy. The age of 

Mass Communication. 

 

8 Hours 

 

 

Internal assessment– 
Here are some internal assessment suggestions for the subject Introduction to Communication I 

 

1. Assignment: Write a detailed essay defining communication and explaining its significance in various 

contexts (personal, professional, societal). 



2. Presentation: Prepare a short presentation on different communication models (e.g., Shannon-Weaver 

model, Berlo's SMCR model) and explain their components. 

3. Group Discussion: Organize a class discussion on the role of communication in different fields (e.g., 

healthcare, business, education). 

4. Case Study Analysis: Analyze a real-life case study to identify elements of the communication 

process (message, sender, channel, encoding, receiver, decoding, feedback, noise). 

5. Flowchart Creation: Develop a flowchart that illustrates the communication process in a specific 

scenario (e.g., workplace communication). 

6. Self-Assessment: Have students evaluate their own communication based on the 7 Cs and identify 

areas for improvement. 

7. Research Assignment: Write a paper on common barriers to communication in a specific context 

(e.g., cross-cultural communication). 

8. Panel Discussion: Host a panel discussion on the role of communication in socializing within different 

cultures. 

9. Checklist Creation: Develop a checklist for effective communication practices. 

10. Cultural Exchange Activity: Pair students from different cultural backgrounds to share and discuss 

their communication norms. 

11. Reflection Paper: Write a reflection on personal intrapersonal communication (e.g., self-talk, self-

reflection) and its impact on decision-making. 

12. Role-Play: Conduct role-playing activities to practice interpersonal communication skills (e.g., active 

listening, empathy). 

13. Presentation: Prepare a presentation comparing and contrasting oral, visual, verbal, and non-verbal 

communication. 

14. Activity: Create a visual poster that explains the differences and significance of each communication 

type. 

15. Case Study: Analyze case studies where upward and downward communication impacted 

organizational outcomes. 

16. Group Project: Work on a group project that requires effective communication and collaboration. 

These assessments aim to enhance students' understanding and practical skills in various aspects of 

communication. 

References: 
1. Mass Communication – Principles and Concepts – SeemaHasan, CBS Publishers, Delhi. 

2. Mass Communication theory and practice; (1994): Uma Narula 

3. Communication theories and models: Haran and Andal 

4. Introduction to Mass Communication - By Emery E. Ault P. H., Agree W. K. (Dodd, Mead and Co., 

Inc.New York) 

5. Communications – B.N.Ahuja, S.S.Chhabra – Surjeet Publication, Delhi. 

6. Mass Communication – Aspi Doctor, FerzanaA.Chaze – Sheth Publication, Mumbai. 

7. Mass Media and National Development - By Schramm W. (Stanford University Press, Stanford) 

8. Mass Communication in India - Keval J. Kumar 

6. Mass Communication – R.K.Chatterjee, National Book Trust, New Delhi. 

9. �सारमा�यमआे
णसमाज – डॉ.सधुीरभटकर, डॉ.�वनोद�नताळे, डॉ.गोपीसोरड े– अथव!पि#लकेशन, जळगाव. 

10.मा�यमांचेअंतरंग - डॉ.सुधीरभटकर, डॉ.�वनोद�नताळे, डॉ.सोमनाथवडनेरे – �ीतमपि#लकेशन, जळगाव. 

 
InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: (Instruction for Subject Teacher) Internal 40 Marks  

1.Classtests–Assessment on any two(Open Book Test/MCQ/Objective type 

Test/Descriptive Test) 
20 Marks 

 

2.Assignment/Seminar/Group Discussion/Visit Report 20 Marks  

External Evaluation and Examination system 

(instruction for Paper Setter) 

Theory External 60 

Marks  

1.Eight Short Type question   
Pattern – solve any 4 out of 8(4x5=20) 20 

2. Six  Long type questions  

Pattern - solve any 4 out of 6  (4x10= 40 Marks)  
40 

 

 

 

 

 

 



 

Course Code – 817201 

Title – DSC 3 - Citizen Journalism 

 

Level Semester 
Course 

Code 

Course 

Name 
Credits 

Teaching 

Hrs. 

Exam 

Duration 

Max. Marks 

100 
 

 I 

815202 

Major 

Theory 

3 

Citizen 

Journalism 
3 45 3 Hrs. 

External 

60 

Internal 

40 

 

Course 

Objectives  

1. Todevelop theconcept and scope of citizen journalism  among students. 

2. ToMakeawareabout the responsibility of citizen journalists.  

3.Toenhance the journalistic  skills   

4. Toapplytheknowledgeofsubjectforcontribution in progressofthenation. 

Course 

Outcomes  

After successful completion of course students should be able to – 

1.Provide a clear definition of citizen journalism, its origins, and its role in the 

contemporary media landscape. 

2.Develop proficiency by using digital tools and technologies, including smartphones, social 

media platforms, blogging software, and other relevant applications for citizen journalism. 

3. Understand the ethical considerations and responsibilities associated with citizen 

journalism, demonstrating a commitment to accuracy, fairness, and accountability. 

4. Understand effective storytelling techniques suitable for citizen journalism across various 

media formats, including text, audio, video, and multimedia. 

5. Develop skills in conducting interviews, gathering information, and reporting on events 

as a citizen journalist, both in traditional and non-traditional settings. 

Unit 

System 

Contents Learning 

Hours 

Incorporation of 

Pedagogies 

Unit I 

Understanding Citizen Journalism- 

Defining citizen journalism and its role in 

media, Historical context and evolution of 

citizen journalism,  

8 Hours 

 

 

1.Classroom 

Lecture 

andstudy 

 

2.Experiential 

learning 

 

3.Assignment 

 

4.Participativelea

rning 

 

5.GuestLectures 

Unit II 

The responsibility of citizen journalists 

towards accuracy, fairness, and objectivity. 

Tools and Technologies – Introduction to 

tools and technologies used in citizen 

journalism. 

8 Hours 

Unit III 

Training on using smartphones, social 

media, blogging platforms and other digital 

tools, 

7 Hours 

Unit IV 

Multimedia elements into citizen 

journalism- such as video, podcasts and info 

graphics, basic skills in photo and video 

editing. 

7 Hours 

Unit V 

Storytelling Techniques –Developing 

effective storytelling techniques for citizen 

journalists, writing for different platforms 

and audience, Understanding the needs and 

interests of the audience. 

7 Hours 

Unit VI 

Interviewing and Reporting Techniques –

Conducting interviews and reporting on 

events as a citizen journalist, techniques for 

on the ground reporting. Building a 

personal brand as a citizen journalist. 

8 Hours 

 

 

 

 

 

 

 



Internal Assessment:- 

Here are some internal assessment suggestions for each unit of the subject Citizen Journalism 

 

1. Case Study Presentation: Present a case study of a significant event reported by citizen journalists, 

highlighting its influence on mainstream media coverage. 

2. Research Paper: Write a research paper exploring the origins and development of citizen journalism, 

including its early examples and how it has changed over time. 

3. Code of Conduct Development: Develop a code of conduct for citizen journalists, outlining 

guidelines to ensure accuracy, fairness, and objectivity. 

4. Tech Workshop: Conduct a workshop introducing various tools and technologies used in citizen 

journalism (e.g., smartphones, cameras, social media platforms). 

5. Hands-on Training: Provide practical training sessions on using smartphones for reporting, managing 

social media accounts, and creating content on blogging platforms. 

6. Project: Create a blog or social media page dedicated to a specific topic, regularly updating it with 

reports and multimedia content. 

7. Multimedia Project: Create a multimedia report on a local event, incorporating video, podcasts, and 

infographics. Ensure that the report is well-edited and engaging. 

8. Storytelling Assignment: Write a series of articles on different platforms (e.g., blog post, social media 

update, video script) focusing on storytelling techniques suitable for each medium. 

9. Audience Analysis: Conduct a survey to understand the interests and needs of a specific audience, then 

tailor a story that addresses these insights. 

10. Interview Practice: Conduct mock interviews, focusing on developing questioning techniques and 

handling different interview scenarios. 

11. Field Reporting Assignment: Report on a local event as a citizen journalist, using various reporting 

techniques learned in class. Provide a comprehensive report including interviews and multimedia 

elements. 

 

These assessments aim to provide a holistic understanding and practical experience in citizen journalism, 

equipping students with the necessary skills and ethical grounding to excel in this field. 

 

References: 
1. We the Media: Grassroots Journalism by the people for the people – Dan Gillmor  

2. Citizen Journalism: Global Perspectives – Stuart Allan and EinarThorsen 

3. Digital Literacy – Paul Glister 

4. The New Digital Storytelling: Creating Narratives with New Media – Bryan Alexander 

  5. Civic Media: Technology, Design, Practice – Eric Gordon and Paul Mihailidis 

 
InternalAssessmentandExternalEvaluationandExaminationsystem 

Internal Assessment: 40 Marks 

1.Classtests–

Assessmentonanytwo(OpenBookTest/ObjectivetypeTest/DescriptiveTest) 
20 Marks 

2.Assignment/Seminar/GroupDiscussion/VisitReport 20 Marks 

ExternalEvaluationandExaminationsystem 
Theory External 

60 Marks 

1.EightShortTypequestion   
Pattern – solveany4 out of8(4x5=20) 

20 

2. Four  Long type questions  

Pattern - solve any 4 out of 6 (4x10 = 14 Marks)  
40 

 

 

 

 

 

 

 

 

 

 

 

 



Vertical – E–Generic/Open Elective - (OE- I) 

(Science faculty) 

Title – Theory - Computer Application – I 

 

Level Semester 
Course 

Code 
Course Name Credits 

Teaching 

Hrs. 

Exam 

Duration 

Max. Marks 

50 
 

 I 

OE- I 

(Science 

faculty) 

Computer 

Application 

– I 

2 30 3 Hrs. 
External 

30 
Internal 

20 

 

Course 

Objectives  

1. Todevelop thecomputing fundamentals and domain knowledge among students. 

2. To makeawareabout the complex computing problems. 

3. Toenhance the Computing knowledge in the field of journalism.   

4. Toapplytheknowledgeofsubjectfor contribution in progressofthenation. 

Course 

Outcomes  

After successful completion of course students should be able to – 

1. Apply knowledge of computing fundamentals and domain knowledge. 

2. Identify, formulate and solve complex computing problems reaching substantiated 

conclusions. 

3. Understand and commit professional ethics and cyber regulations for professional 

computing practices. 

4. Apply computing, management principles to manage multidisciplinary projects. 

5. Access societal, environmental, health, safety, legal and cultural issues. 

Reporting on events as a citizen journalist, both in traditional and non-traditional settings. 

Unit 

System 
Contents 

Learning 

Hours 

Incorporation of 

Pedagogies 

Unit I 

Introduction to Computers - History and 

Generations of Computers. 

Origin and Growth of Computer, Use of 

Computer in Human Life. 

 

8 Hours  

1.ClassroomLect

ure andstudy 

2.Experientiallea

rning 

3.Assignment 

4.Participativelea

rning 

5.Guest 

Lectures 

Unit II 

Types of Computers, Various Parts and 

Functioning of Computers. Computer - 

Hardware and Software. 

 

7 Hours 

Unit III 

Introduction to Operating Systems, Memory - 

Real and Virtual; ROM and RAM, Working 

with Text, Important Commands. 

 

8 Hours 

Unit IV 

MS-Word, MS-Office – Applications, MS-

Excel, MS-PowerPoint, Introduction to 

PageMaker, Quark Express. 

 

7 Hours 

 

Internal Assessment:- 

Here are some internal assessment suggestions for the subject Computer Application I 

 

1. Essay: Write an essay detailing the history and generations of computers, highlighting key 

developments and technological advancements. 

 

2. Presentation: Prepare a presentation on the evolution of computers and their impact on various aspects 

of human life, such as healthcare, education, and communication. 

 

3. Comparative Analysis: Write a comparative analysis of different types of computers (e.g., desktops, 

laptops, tablets, mainframes), discussing their features and uses.. 

 

4. Software Report: Write a report on different types of software (system software vs. application 

software) and provide examples of each. 

 

5. Hands-on Activity: Conduct a hands-on activity where students open a computer case (if possible) and 

identify RAM and ROM chips, documenting their findings. 

 

6. Document Creation: Create a professional document using MS-Word, incorporating various elements 

like tables, images, headers, footers, and styles. 



7. Spreadsheet Assignment: Design a spreadsheet that includes data entry, formulas, and basic functions 

(e.g., SUM, AVERAGE), along with charts or graphs to visualize the data. 

 

8. Data Analysis Project: Analyze a dataset using MS-Excel, performing tasks such as sorting, filtering, 

and creating pivot tables. 

 

9. Presentation Creation: Create a multimedia presentation on a chosen topic using MS-PowerPoint, 

ensuring it includes various slide designs, transitions, animations, and multimedia elements. 

 

10. Design Project: Create a simple newsletter or brochure using PageMaker or Quark Express, 

incorporating text, images, and basic design principles. 

 

11. Tutorial: Follow a tutorial on PageMaker or Quark Express to produce a basic publication and submit 

a report on the learning experience. 

 

These assessments are designed to provide a comprehensive understanding and practical skills in 

computer applications, ensuring that students gain both theoretical knowledge and hands-on experience. 

 

 

References: 
1. Learning to Use the Internet, Ernest Ackermann, and BPB Publications 

2. Elements of Computer Science, SatishRamaswami, Rajesh Ramaswami, Ashish Publishing Homes. 

3. Computing System Hardware, M. Wells, and Cambridge University. 

4. Page Maker, Vishnu Priya Singh, Meenakshi Singh, sian Publishers. 

5. Multi Media: An Introduction, John Villamil – Casanova, Louis Molina, Macuillan Publishing. 

6. Mass Communication – Principles and Concepts – SeemaHasan, CBS Publishers, Delhi. 

 

 

 

InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: (Instruction for Subject Teacher) 20 Marks 

1.Classtests–Assessmentonanytwo(OpenBook 

Test/MCQ/ObjectivetypeTest/DescriptiveTest) 
10 Marks 

2.Assignment/Seminar/GroupDiscussion/VisitReport 10 Marks 

ExternalEvaluationandExaminationsystem 

(Instruction for Paper Setter) 

Theory 

External 30 

Marks 

1.FourShortTypequestion   
Patternsolveany2 out of4(2x5=10) 

10 

2. Four  Long type questions  

Pattern solve any 2 out of 4(2x10 = 10 Marks)  
20 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

Vertical – E- Generic/Open Elective (OE- II) 

(Commerce Faculty) 

Title – Theory - Event Management– I 

 

Semester 
Course 

Code 
Course Name Credits 

Teaching 

Hrs. 

Exam 

Duration 

Max. Marks 

50 

I 
(OE- II) 
(Commerc

e Faculty) 

Event 

Management  

– I 
 

2 30 3 Hrs. 
External 

30 
Internal 

20 

 

Course 

Objectives  

1. To develop theevent management skills and knowledge among students. 

2. To makeawareabout the complex situation in events. 

3. To enhance the managerial knowledge in the field of event management.   

4. Toapplytheknowledgeofsubjectforcontribution in progressofthenation. 

Course 

Outcomes  

After successful completion of course students should be able to – 

1.Organize events from conception, designing, planning, budgeting and marketing. 

2. Understand managerial / organizational situations in terms of processes such as planning, 

organizing, staffing, leading and controlling. 

3.Deal with an action plan to improve oral communication. 

4.Deal with organizing conference, designing, planning, budgeting and marketing to the 

final execution of conference 

5.Make effective presentations present confidently and achieve better outcomes.  

Unit 

System 
Contents 

Learning 

Hours. 

Incorporation of 

Pedagogies 

Unit I 

Event Planning and Control – Introduction to 

Event planning and management, Event 

Production, Role of event planner and qualities of 

good event planner, Importance of organizing 

events and its components, Techniques, 

Selections, Coordination, Creativity, Designing, 

Marketing, Sponsorships and Production of 

Special, Corporate and Sports events.  

 

8 Hours 
 

 

1.ClassroomLec

ture andstudy 

 

2.Experientialle

arning 

 

3.Assignment 

 

4.Participativele

arning 

 

5.Guest 

Lectures 

Unit II 

Management Process- Organization–setting up 

an event organization structure, the 

committee system, meeting management, 

Programming and service management-

programme planning, the elements of style, 

developing a programme portfolio, the 

programme life cycle, scheduling. 

7 Hours 

Unit III 

Presentation Skills – dynamics of public 

speaking, audience research, preparation for 

presentation, rehearse, values of visual aids, point 

turn and talk technique, use of rhetorical 

techniques, preparation for question and answer. 

8 Hours 

Unit IV 

Public Relations and Media Management –PR 

function and its associated activities and practices, 

sponsorship and news release writing, role and 

impact of PR in event environment. Use of 

communication tools. 

7 Hours 

 

 

 

 

 

 

 

 

 



Internal Assessment: 

Here are some internal assessment suggestions for the subject Event Management - I 

 

1. Case Study Analysis: Analyze a successful event, detailing the planning and management strategies 

used. 

 

2. Role-Playing Exercise: Assume the role of an event planner and develop a plan for a hypothetical 

event, covering all essential aspects such as budgeting, scheduling, and logistics. 

 

3. Profile Writing: Write a profile on a renowned event planner, focusing on their qualities and key 

achievements. 

 

4. Project: Plan a mock event (e.g., a charity fundraiser, corporate meeting, sports event) and create a 

detailed event plan, including objectives, target audience, budget, venue, marketing strategy, and 

logistics. 

 

5. Workshop: Conduct a workshop on event coordination and management techniques, including 

creativity and design elements. 

 

6. Marketing Plan: Develop a marketing and sponsorship plan for a specific event, outlining strategies to 

attract attendees and sponsors. 

 

7. Committee Simulation: Simulate a committee meeting for event planning, focusing on meeting 

management and decision-making processes. 

 

8. Programme Planning Assignment: Develop a detailed programme plan for an event, including 

objectives, elements of style, and a schedule. 

 

9. Scheduling Exercise: Create a detailed schedule for an event, considering all necessary preparations 

and activities. 

 

10. PR Plan: Develop a PR plan for an upcoming event, outlining strategies and activities to promote the 

event. 

 

11. Sponsorship Proposal: Create a sponsorship proposal for an event, including potential sponsors, 

benefits for sponsors, and sponsorship packages. 

These assessments are designed to provide students with both theoretical knowledge and practical 

skills in event management and media, ensuring they are well-prepared for real-world applications. 

 

References: 
1. The Art of Event Planning: Pro Tips from an industry insider – Ryan Hanson 

2. Event Management: An Introduction Glenn A.J. Bowdin, Johny Allen, William O’Toole and Ian 

McDonnell 

3. The Complete Idiot’s Guide to Meeting and Event Planning – Robin Williams 

4. Media and Society: A Critical Perspective – ArtherAsa Berger 

5. Media Events: The Live Broadcasting of History - Daniel Dayan and Elihu Katz 

 
InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: (Instruction for Subject Teacher) 20 Marks 

1.Classtests–

Assessmentonanytwo(OpenBookTest/MCQ/ObjectivetypeTest/DescriptiveTest) 
10 Marks 

2.Assignment/Seminar/GroupDiscussion/VisitReport 10 Marks 

ExternalEvaluationandExaminationsystem 

(Instruction for Paper Setter) 
Theory External 

30 Marks 

1.FourShortTypequestion   
Patternsolveany2 out of4(2x5=10) 

10 

2. Four  Long type questions  

Pattern solve any 2out of 4 (2x10 = 20 Marks)  
20 

 
 



 

B.A. Journalism and Mass Communication  

Part 1 SEM II Level 4.5 

Vertical a & b 

Title – DSC 1 –Marathi Journalism 

Level  Semester  Course 

Code 

Course Name  Credits Teaching 

Hours 

Exam 

Duration 

Max. Marks 

100 

 

4.5  

II 

815203 

(Major) 

Theory I 

 

Marathi 

Journalism 

 

3 

 

45 

 

3 Hrs. 

 

External 

60 

 

Internal 

40 

 

Course 

Objectives  

1.Tounderstand the History and growth of Marathi Journalism  

2. ToMakeawareabout the role and function of Marathi Journalism in Social movements. 

3.Toknow thecontributions of  eminent Journalists  in Marathi Press. 

4.Toapplytheknowledgeofsubjectforcontribution and 

progressofMarathi Journalism. 

Course 

Outcomes  

After successfully completion of course students should be able to – 

1. Understand the history and growth of Marathi journalism. 

2. Gets the knowledge of Marathi journalism in freedom movement, Sanyukt Maharashtra 

Movement and Social Movement in Maharashtra. 

3. Learned the role and contribution of eminent personalities in the progression on Marathi 

journalism. 

4. Get the information of leading Marathi newspapers in Maharashtra. 

5. Understand the importance of Marathi journalism in the regional newspapers and media. 
 

Unit 

System 

Contents Learning 

Hours 

Incorporation of 

Pedagogies 

Unit I Genesis of Marathi press–Role of Marathi press in 

the freedom movement.Sanyukta Maharashtra 

Chalval and other social movements. 

 

8 Hours 

 

 

1.ClassromLe

cture 

andstudy 

 

2.Experiential

learning 

 

3.Assignment 

 

4.Participative

learning 

 

5.GuestLectures 

Unit II Eminent personalities of Marathi press–

BalshastriJambhekar, Mahatma JyotibaFule,  

LokmanyaTilak, Gopal Ganesh Agarkar, Dr. 

BabasahebAmbedkar, P.K. Atre, 

NanasahebParulekar, G.T. Madkholkar, P.V. 

Gadgil, A.G. Shevade 

 

8 Hours 

Unit III Leading newspapers in Maharashtra -  Times of 

India, Indian Express.Lokmat, Maharashtra Times, 

Loksatta, Sakal, Divya Marathi,  

 

7 Hours 

Unit IV History of Regional Newspapers in Vidarbha – 

Contribution of regional newspapers in freedom 

movement and social movement, Contribution of 

‘Sandeshkar’ AchyutBalavantKolhatkar  and 

‘Maharashtrakar’ GopalraoAnantOgale, 

LoknayakBabujiAne.Dr. PanjabraoDeshmukh, 

PatramaharshiBalasahebMarathe. 

8 Hours 

Unit V Leading Marathi Magazine in Maharashtra – 

Marmik, Lokrajya, Chitralekha, Lokprabha,etc. 

 

7 Hours 

Unit IV News Agencies- History, Function, Role, PTI, UNI 

& Other Indian Agencies News and Feature 

syndicate. 
 

 

7 Hours 

 

 

 

 

 

 



Internal assessment– 

Here are some internal assessment suggestions for the subject Marathi Journalism: 

1. Presentation: Prepare a presentation on the Sanyukta Maharashtra Movement, focusing 

on the role of the Marathi press in promoting this movement. 

2. Case Study Analysis: Analyze a case where a Marathi newspaper significantly impacted 

a social movement. Discuss its strategies and outcomes. 

3. Newspaper Review: Select a current issue of Times of India and Lokmat. Compare their 

coverage of a significant event. 

4. Editorial Analysis: Analyze the editorial sections of Maharashtra Times and Loksatta 

over a week. Discuss the differences in editorial policies. 

5. Research Paper: Write a research paper on the contributions of ‘Sandeshkar’ 

AchyutBalavantKolhatkar to the regional press. 

6. Panel Discussion: Organize a panel discussion on the contributions of regional 

newspapers to the freedom movement and social movements in Vidarbha. 

7. Magazine Analysis: Analyze the content and impact of an issue of Marmik and 

Chitralekha. Discuss their target audiences and editorial styles. 

8. Comparative Study: Compare the formats and content of Lokrajya and other leading 

Marathi magazines. Discuss how each magazine addresses current issues. 

9. Interview: Conduct a mock interview with a representative of a news agency (e.g., PTI 

or UNI) about their operations and challenges. 

10. Case Study: Analyze a major news event and discuss how different news agencies 

reported it. Evaluate their reporting styles and accuracy. 

These assessments will help students gain a deeper understanding of the history, impact, 

and current trends in Marathi journalism. 

References: 

1. History of Indian Press – Growth of Newspaper in India, Surjith Publications, New Delhi (1988) - B.N.Ahuja 

2. Role of Press in the Freedom Movement, Reliance, New Delhi (1987)-MotilalBhargava 

3. The Press in India, National Book Trust, New Delhi (1974)-M. ChalapatiRao 

4. Indian Journalism, Prearrange, Mysore University, Mysore (1966)-Nadig Krishnamurthy 

5. Freedom Movement and The Press, Criterion Publications, NewDelhi (1990)-MadanGopal 

6. मराठ)व+ृतप,ांचाइ�तहास - रा.के. लेले 

7./वातं0यचळवळीतनागपुर1याव+ृतप,ांचीभू3मका–डॉ.�वजयपवार 

8.आरसा�वदभा!चा–�भाकरक4डब+तनुवार 

 

InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: (Instruction for Subject Teacher) 
 

40 

Marks  
 

1.Classtests–Assessmentonanytwo(OpenBookTest/ 

MCQ/ObjectivetypeTest/DescriptiveTest) 
20 Marks 

 

2.Assignment/Seminar/GroupDiscussion/VisitReport 20 Marks  

 

ExternalEvaluationandExaminationsystem 

(Instruction for Paper Setter) 

Theory 

External 

60 

Marks  

1.EightShortTypequestion   
Pattern - solveany4 out of8(4x5=20) 

 

20 

2. Six  Long type questions  

Pattern - solve any 4 out of 6  (4x10 = 40 Marks)  
 

40 
 

 

 

 

 

 



Title – DSC2- Introduction to Communication – II 

 

Level Semester 
Course 

Code 
Course Name Credits 

Teachi

ng 

Hrs. 

Exam 

Duration 

Max. Marks 

100 
 

4.5 I 

817202 

(Minor) 

Theory 

2 

Introduction 

to 

Communication 

– II 

3 45 3 Hrs. 
External 

60 
Internal 

40 

 

Internal Assessment:- 

Here are some internal assessment suggestions for the subject Introduction to Communication II 

 

1. Presentation: Prepare a presentation on the significance of communication models in various contexts 

(e.g., media, interpersonal communication, business). 

2. Analysis Report: Analyze any Model of Communication and discuss its relevance in modern 

communication scenarios. 

3. Role-Play: Conduct a role-play exercise where students apply any Model of Communication to a real-

life communication situation (e.g., a speech or debate).. 

4. Group Discussion: Discuss the strengths and weaknesses of the SMCR Model in small groups and 

present findings to the class. 

5. Research Paper: Write a research paper on any Model, focusing on its origins, components, and 

impact on the field of communication. 

6. Comparison Chart: Create a comparison chart of Osgood’s and Wilbur Schramm’s Models, 

highlighting similarities and differences. 

7. Class Debate: Hold a class debate on the effectiveness of any Model in today’s digital age. 

Course 

Objectives  

1.To define the concept of Communication  

2.To Make aware about Different functions of communication  

3.To know the importance of communication in society 

4. To apply the knowledge of subject for contribution in progress of the nation. 

Course 

Outcomes  

After successfully completion of course students should be able to – 

1. Know the types of communication and gain knowledge on the various attributes of 

media and mass communication. 

  2. Understand and use effectively the various models of communication and the techniques 

used in communication 

3. Monitor and model interpersonal communicative competence. 

4. Possess skills to effectively deliver formal and informal oral presentations to a variety of 

audiences in multiple contexts. 

5. Construct effective written messages in various formats and styles to a variety of 

audiences. 

Unit 

System 
Contents 

Learning 

Hours 

Incorporation of 

Pedagogies 

Unit I 

Communication Models: Meaning and Definition,  

Importance and Utility of Models, Aristotle’s 

Model,LA swell’s Model. 

7 Hours 

 

 

1.ClassromL

ecture 

andstudy 

 

2.Experienti

allearning 

 

3.Assignment 

 

4.Participatel

earning 

 

5.Guest 

Lectures 

Unit II 

SMCR Model. Shannon - Weaver’s Model. 

Osgood’s Model. Wilbur Schramm’s Model. Dance 

Model. 

7 Hours 

Unit III 

George Gerber’s Model. 

Wesley and Maclean’s Model. 

Newcomb’s Model, Gate Keeping Model. 

7 Hours 

Unit IV 

Hypodermic Needle Theory, Two Step Flow 

Theory. Multi Step Flow Theory, Commercial 

Theory, Play Theory. 

8 Hours 

Unit V 

Uses and Gratification Theory, Selective Exposure 

Perception and Retention Theory. Individual 

Difference Theory, Marshal MC Luhan’sTheories. 

8 Hours 

UnitVI 

The Authoritarian Theory, The Libertarian Theory. 

The Soviet Communist Theory, The Social 

Responsibility Theory, Development Media 

Theory. Democratic Participant Theory. 

8 Hours 



8. Case Study: Analyze a news event using Wesley and Maclean’s Model, identifying the flow of 

information and gatekeeping process. 

9. Diagram and Presentation: Create a detailed diagram of any Model and present it to the class. 

10. Practical Exercise: Conduct a practical exercise where students role-play as gatekeepers in a media 

organization, making decisions on what content to publish. 

11. Group Presentation: Work in groups to create presentations comparing the Hypodermic Needle 

Theory and Two-Step Flow Theory. 

12. Research Paper: Write a research paper on the Multi-Step Flow Theory, including examples from 

current media campaigns. 

13. Survey and Analysis: Conduct a survey to understand how people use media to gratify their needs 

and present the findings. 

14. Experiment: Conduct an experiment where students are exposed to different media messages and 

later test their perception and retention. 

15. Presentation: Prepare a presentation on Marshal McLuhan’s Theories, including concepts like "The 

Medium is the Message" and "Global Village." 

These assessments aim to deepen students' understanding of communication models and theories, 

enhancing both their theoretical knowledge and practical skills in the field of communication. 

 

References: 
1. Introduction to Mass Communication - By Emery E. Ault P. H., Agree W. K. (Dodd, Mead and Co., 

Inc.New York) 

2. Communications – B.N.Ahuja, S.S.Chhabra – Surjeet Publication, Delhi. 

3. Mass Communication – Aspi Doctor, FerzanaA.Chaze – Sheth Publication, Mumbai. 

4. Mass Media and National Development - By Schramm W. (Stanford University Press, Stanford) 

5. Mass Communication in India - Keval J. Kumar 

6. Mass Communication – R.K.Chatterjee, National Book Trust, New Delhi. 

7. �सारमा�यमआे
णसमाज – डॉ.सधुीरभटकर, डॉ.�वनोद�नताळे, डॉ.गोपीसोरड े– अथव!पि#लकेशन, जळगाव. 

8.मा�यमांचअेंतरंग - डॉ.सुधीरभटकर, डॉ.�वनोद�नताळे, डॉ.सोमनाथवडनेरे – �ीतमपि#लकेशन, जळगाव. 

9.Mass Communication – Principles and Concepts – SeemaHasan, CBS Publishers, Delhi. 

 
InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: (Instruction for Subject Teacher) 40 Marks 

1.Classtests–

Assessmentonanytwo(OpenBookTest/MCQ/ObjectivetypeTest/DescriptiveTest) 
20 Marks 

2.Assignment/Seminar/GroupDiscussion/VisitReport 20 Marks 

ExternalEvaluationandExaminationsystem 

(Instruction for Paper Setter) 

Theory 

External 60 

Marks 

1.EightShortTypequestion   
Pattern- solveany4 out of8(4x5=20) 

20 

2. Six  Long type questions  

Pattern - solve any 4 out of 6  (4x10= 40 Marks)  
40 

 

 

 

 

 

 

B.A. (JMC) Part 1 SEM II Level 4.5 

Title – DSC 3- Introduction to Mass Communication 

 

Level Semester 
Course 

Code 
Course Name Credits 

Teaching 

Hrs. 

Exam 

Duration 

Max. Marks 

100 
 

4.5 I 

817203 

(Minor) 

Theory 

3 

Theory II 

Introduction to 

Mass 

Communication 

3 45 3Hrs. 
External 

60 

Internal 

40 

 



Course 

Objectives  

1.Todefinetheconcept of MassCommunication  

2.To makeawareabout different functions of Masscommunication  

3.Toknow theimportance of Mass communication in society 

4. Toapplytheknowledgeofsubjectforcontribution in progressofthenation. 

Course 

Outcomes  

After successful completion of course students should be able to – 

1.Acquaint with the perspectives of Mass Communication as a science of communication 

study. 

2. Familiarized with the different approaches and concepts of media studies.    

3. Enable to see mass communication from the inter-disciplinary perspectives. 

4. Developtheir own focused area of interest. 

5. Investigate and learn a range of working involving activities from creative production to 

promotion. 

6. Apply knowledge, skills and leadership quality to contribute in different trades and crafts 

of all forms of media. 

Unit 

System 
Contents 

Learning 

Hours 

Incorporation of 

Pedagogies 

Unit I 

Nature, Definition and Scope of Mass Communication, 

Process of Mass Communication 

Characteristic Features of Mass Communication 

 

8 Hours 

1.ClassroomL

ecture 

andstudy 

 

2.Experiential

learning 

 

3.Assignments. 

 

4.Participative

learning 

 

5.GuestLectures 

Unit II 

Elements of Mass Communication 

Functions of Mass Communication 

Utility of Mass Communication 

 

7 Hours 

Unit III 
Tools of Mass Communication- newspapers, magazines, 

Radio, TV, Films, Internet etc.  
7 Hours 

Unit IV 

Mass Media and Democracy 

Mass Media and Culture 

Major Theories of Mass Communication. Authoritarian, 

Libertarian, Social Responsibility, Democratic 

participant and Development Media Theory. 

 

8 Hours 

Unit V 

Effect of Mass Communication. The advantages of 

Mass Communication. The disadvantages of Mass 

Communication. Mass Media and Public opinion. 

Persuasion and Propaganda. 

7 Hours 

Unit VI 

Mass Media and Society. Psychology and Sociology of 

Media Audiences. Socialization effect of the Media. 

Children and the Media. Children and the Indian Mass 

Media. Representation of Women in the Mass Media. 

8 Hours 

 

Internal Assessment:- 

Here are some internal assessment suggestions for the subject Introduction to Mass Communication 

 

1. Class Presentation: Prepare and deliver a presentation on the evolution and significance of mass 

communication. 

2. Flowchart: Create a flowchart illustrating the process of mass communication, from the sender to the 

receiver. 

3. Case Study Analysis: Analyze a real-world example of mass communication, breaking down the 

process into its key components. 

4. Group Discussion: Participate in a group discussion about the distinctive features of mass 

communication and how they compare to other forms of communication. 

5. Utility Report: Write a report on the various utilities of mass communication in different fields like 

education, health, and politics. 

6. Info graphic: Design info graphic showing the utility of mass communication in contemporary 

society. 

7. Field Visit Report: Visit a local newspaper or magazine office and write a report on their production 

process. 

8. Film Review: Write a review of a film that has had a significant impact on society, discussing its role 

in mass communication. 

9. Debate: Organize a debate on the role of mass media in a democratic society. 

10. Research Paper: Write a research paper on how mass media influences democratic processes and 

public opinion. 

11. Case Study: Conduct a case study on the influence of mass media on a specific cultural event or 

movement. 

12. Class Debate: Engage in a class debate on whether the advantages of mass communication outweigh 

its disadvantages. 



13. Survey Project: Conduct a survey to understand how mass media influences public opinion on a 

current issue. 

14. Propaganda Analysis: Analyze a historical or contemporary example of propaganda, discussing its 

techniques and effects. 

15. Group Discussion: Participate in a group discussion on the socialization effects of media. 

 

These assessments aim to provide students with a comprehensive understanding of mass communication, 

including its processes, tools, effects, and theories, ensuring they are well-prepared for both academic and 

practical applications in the field. 

 

References: 
1. Introduction to Mass Communication - By Emery E. Ault P. H., AgreeW. K. (Dodd, Mead and Co., 

Inc.New York) 

2. Communications – B.N.Ahuja, S.S.Chhabra – Surjeet Publication, Delhi. 

3. Mass Communication – Aspi Doctor, FerzanaA.Chaze – Sheth Publication, Mumbai. 

4. Mass Media and National Development - By Schramm W. (Stanford University Press, Stanford) 

5. Mass Communication in India - Keval J. Kumar 

6. Mass Communication – R.K.Chatterjee, National Book Trust, New Delhi. 

7. Mass Communication – Principles and Concepts – SeemaHasan, CBS Publishers, Delhi. 

8. �सारमा�यमआे
णसमाज – डॉ.सधुीरभटकर, डॉ.�वनोद�नताळे, डॉ.गोपीसोरड े– अथव!पि#लकेशन, जळगाव. 

9.मा�यमांचअेंतरंग - डॉ.सुधीरभटकर, डॉ.�वनोद�नताळे, डॉ.सोमनाथवडनेरे – �ीतमपि#लकेशन, जळगाव. 

 

 

 

Vertical – E– Generic/Open Elective - (OE- 3) 

Title –Computer Application – II 

 

 

InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: 
(Instruction for Subject Teacher) 

40 Marks 

1.Classtests–

Assessmentonanytwo(OpenBookTest/MCQ/ObjectivetypeTest/DescriptiveTest) 
20 Marks 

2.Assignment/Seminar/GroupDiscussion/VisitReport 20 Marks 

ExternalEvaluationandExaminationsystem 
(Instruction for Paper setter) 

Theory 

External 60 

Marks 

1.EightShortTypequestion   
Pattern – solveany4 out of8(4x5=20) 

20 

2. Six  Long type questions  

Pattern - solve any 4 out of 6  (4x10 = 40 Marks)  
40 

Level Semester 
Course 

Code 

Course 

Name 
Credits 

Teaching 

Hrs. 

Exam 

Durati

on 

Max. Marks 

50 

 

4.5 I 
(OE- III) 

Science 

Faculty 

Computer 

Application 

– II 

2 30 3 Hrs. 
External 

30 

Internal 

20 

Course 

Objectives  

1. Todevelop thecomputing fundamentals and domain knowledge among students. 

2. ToMakeawareabout the complex computing problems. 

3. Toenhance the Computing knowledge in the field of journalism.   

4. Toapplytheknowledgeofsubjectforcontribution in progressofthenation. 

Course 

Outcomes  

After successful completion of course students should be able to – 

1. Imparted basic knowledge about computer and are able to work with MS-Word 

Processing and MS-PowerPoint on the computer. 

2. Impart knowledge of Adobe Photoshop, Adobe Illustrator and Corel  

Draw to compete the latest technology and designs in media industry standards. 

3. Understand and commit professional ethics and cyber regulations for professional 

computing practices. 

4. Apply computing, management principles to manage multidisciplinary projects. 

5. Access societal, environmental, health, safety, legal and cultural issues. 

reporting on events as a citizen journalist, both in traditional and non-traditional settings. 



 

Internal Assessment:- 

Here are some internal assessment suggestions for the subject Computer Application II 

1. Practical Assignment: Design a document using various page setups and formatting techniques (e.g., 

margins, headers, footers, text alignment). 

2. DTP Project: Design a newsletter or brochure using desktop publishing software such as Adobe 

InDesign or Microsoft Publisher. 

3. Practical Exercises: Complete a series of exercises in Word Processing (e.g., Microsoft Word), 

CorelDraw, and Photoshop to demonstrate basic skills. 

4. Creative Project: Create a project (e.g., a flyer or poster) that incorporates elements from Word 

Processing, CorelDraw, and Photoshop. 

5. Diagram Creation: Create a diagram of a basic computer network, labeling key elements such as 

routers, switches, and nodes. 

6. Timeline Project: Create a timeline that outlines the brief history of the Internet. 

7. Presentation: Prepare a presentation on the various features of the Internet and how they have 

transformed communication. 

8. Practical Exercise: Set up a domain name and demonstrate understanding by explaining the process in 

a step-by-step guide. 

9. Presentation: Prepare a presentation highlighting the importance and uses of selected Internet sites. 

10. Practical Assignment: Conduct various searches using different search engines and document the 

process and results. 

11.. Web-Surfing Log: Maintain a log of your web-surfing activities for a week, noting the websites 

visited and their relevance to your needs. 

12. Blogging Assignment: Start a blog on a topic of interest, regularly posting content and analyzing 

audience engagement. 

13. Vlog Project: Create a vlog on a topic of choice, focusing on content creation, editing, and viewer 

interaction. 

These assessments aim to provide students with a comprehensive understanding of computer applications 

in various contexts, enhancing both their theoretical knowledge and practical skills. 

References: 

1. Learning to Use the Internet, Ernest Ackermann, and BPB Publications 

2. Elements of Computer Science, SatishRamaswami, Rajesh Ramaswami, Ashish Publishing Homes. 

3. Computing System Hardware, M. Wells, and Cambridge University. 

4. Page Maker, Vishnu Priya Singh, Meenakshi Singh, sian Publishers. 

5. Multi Media: An Introduction, John Villamil – Casanova, Louis Molina, Macuillan Publishing. 

 

InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: (Instruction for Subject Teacher) 
 

20 Marks 

1.Classtests–

Assessmentonanytwo(OpenBookTest/MCQ/ObjectivetypeTest/DescriptiveTest) 
10 Marks 

2.Assignment/Seminar/GroupDiscussion/VisitReport 10 Marks 

ExternalEvaluationandExaminationsystem 
(Instruction for Paper Setter) 

Theory 

External 

30 Marks 

 

Unit 

System 
Contents 

Learning 

Hours 

Incorporation of 

Pedagogies 

Unit I 

Page Setup, Formatting Technique 

DTP (Desk Top Publishing) 

Introduction - Word Processing, CorelDraw, 

Photoshop.Basic Elements of Computer Network 

8 Hours 
1.ClassroomLe

cture andstudy 

 

2.Experientiall

earning 

 

3.Assignment 

 

4.Participativel

earning 

 

5.GuestLectures 

Unit II 

Introduction - Internet as Medium of 

Communication, Brief History of Internet, 

Features of Internet, Internet Protocol, Domain 

Name. 

7 Hours 

Unit III 
Internet Functions, World Wide Web, E-Mailing, 

Important Internet Sites. 
8 Hours 

Unit IV 

Search Engines on Internet. 

Web-Surfing, Social media sites: Facebook, Link 

dint, Instagram, Telegram, Twitter, etc. 

Blogging – Blogs, Vlogs. 

7 Hours 



1.FourShortTypequestion   
Pattern- solveany2 out of4(2x5=10) 

10 

2. Four  Long type questions  

Pattern - solve any 2out of 4 (2x10 = 20 Marks)  
20 

 

Vertical – E- Generic/Open Elective (OE- 4) 

Title –Event Management – II 

 

Level Semester 
Course 

Code 
Course Name Credits 

Teaching 

Hrs. 

Exam 

Duration 

Max. Marks 

50 

4.5 I 
(OE-4) 

 

Event 

Management– 

II 

2 30 3 Hrs. 
External 

30 

Internal 

20 

Course 

Objectives  

1. Todevelop theevent management skills and knowledge among students. 

2. Tomakeawareabout the complex situation in events. 

3. To enhance the managerial knowledge in the field of event 

management.   

4. Toapplytheknowledgeofsubjectforcontribution in progressofthenation. 

Course 

Outcomes  

After successful completion of course students should be able to – 

1. Organize events from conception, designing, planning, budgeting and marketing. 

2. Understand managerial / organizational situations in terms of processes such as planning, 

organizing, staffing, leading and controlling. 

3. Competent to deal with an action plan to improve oral communication. 

4.Competent to deal with organizing conference, designing, planning, budgeting and 

marketing to the final execution of conference 

5.Make effective presentations present confidently and achieve better outcomes.  

 

Unit 

System 
Contents 

Learning 

Hours. 

Incorporation of 

Pedagogies 

Unit I 

Conference Management 

Types of conference, Details Planning of Why, 

What and Where the conference, Executive 

checklist, Session Planning and Timing, Type of 

Presentation, Role of delegates/audience, Policies 

related to conference, Promotion of Conference, 

Documentation and administration related to 

organization of Conference. 

 

 

 

8 Hours 

 

1.ClassroomL

ecture 

andstudy 

 

2.Experiential

learning 

 

3.Assignment 

 

4.Participative

learning 

 

5.GuestLectures 

Unit II 

Cultural Events  
To develop and implement preventative and 

feedback control system, Plan an evaluation 

strategy, identify the composition of an event 

audience, and evaluate the success of an event from 

the customers, staff and management viewpoints. 

Write an event evaluation report. 

 

 

 

7 Hours 

Unit III 

Weddings & Special Events  

Introduction to Wedding Planning and Special 

Events, Types of Special Events/Wedding, 

Arranging a Special Event, Arranging a Wedding, 

Budgeting & Planning, Venue, Wedding Themes, 

Catering, The Wedding Dress, Flowers, Transport, 

Invitation, Photographer, Weddings Hire and 

Entertainment. 

 

 

 

 

8 Hours 

Unit IV 

Exhibitions & Trade Fairs  
Introduction to Exhibitions and Trade Fairs, Scope 

of exhibition and trade fair, Types of exhibitions 

and fairs, element of exhibition planning, duties 

and responsibilities of exhibition personnel, Players 

of exhibition, Exhibition fees, Shipping methods 

and Marketing and promotional plan for 

exhibitions. 

 

 

 

7 Hours 



 
 

Internal Assessment:- 

Here are some internal assessment suggestions for each unit of the subject Event Management - II 

 

1. Detailed Plan: Create a detailed plan for organizing a hypothetical conference, including the "why, 

what, and where," along with an executive checklist. 

2. Session Schedule: Develop a session schedule for a conference, outlining the types of presentations, 

timings, and the roles of delegates/audience. 

3. Promotion Plan: Design a promotion plan for a conference, detailing marketing strategies, target 

audience, and promotional materials. 

4. Administrative Checklist: Create an administrative checklist for organizing a conference, covering 

documentation, logistics, and coordination. 

5. Documentation Project: Prepare the necessary documentation for a mock conference, including 

registration forms, schedules, and feedback forms. 

6. Role Play: Conduct a role-play exercise where students act as event staff, customers, and management 

to gather feedback and evaluate the event's success. 

7. Evaluation Report: Write an event evaluation report based on a cultural event attended or simulated, 

analyzing the event from the perspectives of customers, staff, and management. 

8. Presentation: Prepare a presentation on the various types of special events and weddings, including 

cultural differences and unique aspects. 

9. Event Plan: Create a detailed plan for arranging a special event or wedding, including budgeting, 

venue selection, and theme planning. 

10. Theme Design: Design a wedding theme or special event concept, including visual boards, color 

schemes, and decoration ideas. 

11.Scope Analysis: Analyze the scope of a specific exhibition or trade fair, discussing its impact on the 

industry and participants. 

12. Role Assignment: Assign and detail the duties and responsibilities of different exhibition personnel, 

preparing role descriptions and tasks. 

13. Marketing Plan: Develop a comprehensive marketing and promotional plan for an exhibition or 

trade fair, including strategies for attracting exhibitors and attendees. 

14. Promotional Materials: Design promotional materials such as flyers, brochures, and social media 

posts for an upcoming exhibition. 

 

These assessments are designed to provide practical experience and comprehensive understanding of 

event management and media, ensuring students are well-prepared for real-world applications 

 

References: 
1. The Art of Event Planning: Pro Tips from an industry insider – Ryan Hanson 

2. Event Management: An Introduction Glenn A.J. Bowdin, Johny Allen, William O’Toole and Ian 

McDonnell 

3. The Complete Idiot’s Guide to Meeting and Event Planning – Robin Williams 

4. Media and Society: A Critical Perspective – ArtherAsa Berger 

5. Media Events: The Live Broadcasting of History - Daniel Dayan and Elihu Katz 

 
InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: 
(Instruction for Subject Teacher) 

20 Marks 
 

1.Classtests–

Assessmentonanytwo(OpenBookTest/MCQ/ObjectivetypeTest/DescriptiveTest) 
10 Marks 

2.Assignment/Seminar/GroupDiscussion/VisitReport 10 Marks 

ExternalEvaluationandExaminationsystem 
(Instruction for Paper Setter) 

Theory 

External 30 

Marks 

1.FourShortTypequestion   
Pattern - solveany2 out of4(2x5=10) 

10 

2. Four  Long type questions  

Pattern -  solve any 2out of 4 (2x10 = 20 Marks)  
 

20 

 

 

 

 



B.A.Journalism and Mass Communication 

Part 1 - SEM I -  

Vertical – C–AEC (English language) 

Title – Communicative English - I 

 
Semester   

Course 

Code 

Course Name  Credits Teaching 

Hrs. 

Exam 

Duration 

Max. Marks 

50 
 

I AEC 

(English 

language) 

Communicative 

English - I 

2 30 3 Hrs. External 

30 

Internal 

20 

 

Course 

Objectives  

1. Todevelop theLanguage skills and knowledge among students. 

2.ToMakeawareabout the complex situation.  

3.Toenhance the general  knowledge in the field..   

4.Toapplytheknowledgeof subject tfor contribution in progressofthenation. 

Course 

Outcomes  

After successfully completion of course students should be able to – 

1. Acquire the ability to use the language Fluently, Correctly, Confidently and naturally in real 

situation. 

2. Imbibe and internalize the language. 

3. Enhance the level of literary and aesthetic experience of students and to help them respond 

creatively. 

4. Build and enrich their communication skills. 

5. Broaden their outlook and sensibility and acquaint them with cultural diversity and divergence in 

perspectives. 
Unit 

System 

Contents Learning Hours Incorporation of 

Pedagogies 

Unit I Four skills of Language Acquisition 

(Listening, Speaking, Reading and 

Writing) 

Grammar and Usages - Nouns, 

Pronouns, Adjectives, Adverbs, 

Prepositions,. Relative Clauses and 

Articles.  

 

 

 

8 Hours 

 

1.ClassroomLect

ure andstudy 

 

2.Experientiallea

rning 

3.Assignment 

4.Participativelea

rning 

 

5.GuestLectures 

Unit II English in situations (At the Post office, 

Bank, Railway station, Customer care 

etc.) 

 

7 Hours 

Unit III Comprehension of unseen passage. 8 Hours 

Unit IV Paragraph writing, Dialogue writing, 

Note making. 

 

7 Hours 

References: 
1. B.K. DasndA.David, A Remedial Course in English, Book 2, C.I.E.F.L. 

2. Raymond Murphy, Essential English Grammar, New Delhi, Cambridge University Press,1992. 

3. ABC of common grammatical errors-Nigel D. Turton 

4. A Practical English grammar (oxford India 2002)  

Assignment:- 

Here are some internal assessment suggestions for the Communicative English course: 

1. Listening Comprehension Tests: Play audio clips of conversations, speeches, or news reports and ask 

students to answer questions based on the content. 

2. Dictation Exercises: Read a passage aloud and have students write down what they hear, focusing on 

correct spelling, punctuation, and grammar. 

3. Oral Presentations: Assign topics related to daily life or academic subjects and have students present 

them to the class. 

4. Role-Playing Activities: Set up scenarios (e.g., job interviews, customer service interactions) where 

students must use appropriate language and social cues. 

5. Reading Comprehension Tests: Provide passages followed by multiple-choice or short-answer 

questions to assess understanding. 

6. Summarization Exercises: Have students read a passage and write a summary, focusing on 

identifying main ideas and key details. 

7. Essay Writing: Assign essays on various topics to assess students' ability to organize and express their 

thoughts coherently. 



8. Grammar Exercises: Provide worksheets or online exercises focused on the usage of nouns, 

pronouns, adjectives, adverbs, prepositions, relative clauses, and articles. 

9. Simulated Situations: Create scenarios (e.g., at the post office, bank, railway station, customer care) 

and have students role-play the interactions, demonstrating appropriate language and etiquette. 

10. Dialogue Writing and Enactment: Ask students to write dialogues for specific situations and then 

act them out in front of the class. 

11. Field Assignments: Have students visit actual places (post office, bank, etc.) and report back on their 

experiences, focusing on the language used in those settings. 

12. Unseen Passages: Provide new and unseen passages for students to read and answer questions, 

ensuring a variety of topics and complexity levels. 

13. Summary Writing: Ask students to read an unseen passage and write a brief summary, emphasizing 

the main points and key details. 

14. Class Discussions: After reading an unseen passage, engage the class in a discussion about its 

content, themes, and vocabulary to deepen understanding. 

15. Themed Paragraphs: Assign topics and have students write structured paragraphs, focusing on 

clarity, coherence, and proper use of grammar. 

16. Lecture Notes: Provide a lecture or a recorded speech and ask students to take and organize notes. 

17. Summarization and Note-Taking: Give a detailed passage and ask students to extract and organize 

the main points into concise notes. 

18.Quizzes and Tests: Regular short quizzes to assess understanding and retention of grammar rules and 

language skills. 

19.Projects and Presentations: Assign projects that require the application of language skills in various 

formats, such as presentations, reports, or creative writing. 

20. Participation and Attendance: Evaluate students based on their active participation in class 

discussions, role-playing activities, and other interactive sessions. 

By incorporating a mix of these assessments, students will have multiple opportunities to 

demonstrate their proficiency in the different aspects of communicative English. 

 

InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: 

(Instruction for Subject Teacher) 

20 Marks  
 

1.Classtests–

Assessmentonanytwo(OpenBookTest/MCQ/ObjectivetypeTest/DescriptiveTest) 
10 Marks 

 

2.Assignment/Seminar/GroupDiscussion/VisitReport 10 Marks  

 

ExternalEvaluationandExaminationsystem 

(Instruction for Paper Setter) 

Theory 

External 

30 Marks  

1.Four ShortTypequestion   
Pattern – solveany2 out of 4(2x5=10) 

 

10 

2. Four  Long type questions  

Pattern - solve any 2 out of 4 (2x10 = 20 Marks)  
 

20 

 

 

 
B.A. Journalism and Mass Communication  

Part 1 - SEM I  

Vertical – C– AEC (Second language) 

Title – Communicative Marathi/Hindi - I 

 

 

Semester  Course 

Code 

Course Name  Credits Teaching 

Hrs./  

Exam 

Duration 

Max. Marks 

50 
 

 

I 
AEC 

(Second 

language) 

Communicative 

Marathi - I 

2 30 3 Hrs. External 

30 

Internal 

20 



Course 

Objectives  

1. Todevelop theLanguage skills and knowledge among students. 

2. ToMakeawareabout the complex situation. 

3. Toenhance the general  knowledge in the field..   

4. Toapplytheknowledgeofsubjectforcontribution in progressofthenation. 

Course 

Outcomes  

After successful completion of course students should be able to – 

1. Communicate fluently and develop all the four skills in communication namely 

listening, speaking, reading and writing in Marathi /Hindi . 

2. Differentiate the speaking language in various region of Maharashtra state. 

3. Analyze the mistakes in writing. 

4.Confidence in using Marathi/ Hindi language in various communication situations, 

both formal and informal 

5. Write resume and letters in Marathi/ Hindi language 
 

Unit 

System 

Contents Learning 

Hours 

Incorporation of Pedagogies 

Unit I भाषेची उ+प+ती – उ+प+ती, /व;प आ
ण 

उपयोग 

 

 

8 Hours 

 

 

1.ClassroomLecture 

andstudy 

 

2.Experientiallearning 

 

3.Assignment 

 

4.Participativelearning 

       5.GuestLectures 

Unit II भा�षक प<रवत!न –�वनी 

आ
ण�वनीप<रवत!नाच�ेकार,�वनीप<रवत!नाची 

कारणे.अथ!प<रवत!नाच े�कार,अथ!प<रवत!नाची 

कारणे 

 

7 Hours 

Unit III �णाम भाषा आ
ण बोल>भाषा – भा�षक 

/तरभेद, बोल>भाषेची ?या@या, �माणभाषेची 

?या@या, बोल> भूगोल, महाराABातील �मुख 

बोल>- वEहाडी, कोकणी, डांगी, अFहराणी, 

हळवी, नागपुर>.   

 

8 Hours 

Unit IV शुGलेखन – शुGलेखनाच ेमह+व, काह> 

सामाHय लेखनदोष, शुGलेखन �नयमावल>, 

भाषेच ेशुGीकरण, प, लेखन, प<रचय प, 

लेखन. 

 

7 Hours 

 

 

References: 
 

१. भाषा�वJान प<रचय – डॉ.स.गं.मालश,े डॉ.द.Fद.पंुड,े डॉ.अंजल> सोमण 

२. भाषाशा/, प<रचय – डॉ. राजशेखर Fहरेमठ  

३. सुगम मराठ) ?याकरण लेखन -  कै.मो.रा. वा3ळंबे  

४. सुबोध मराठ) ?याकरण – डॉ.चOंहास जोशी   

५. Fहदं> ?याकरण – कामता�साद गुQ  

६. Fहदं> भाषा कS संरचना – डॉ. भोलानाथ �तवार> 

७. �योजनमूलक Fहदं> तथा मीUडया लेखन – बापूराव देसाई   
. 

 

 
InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: (Instruction for Subject Teacher) 
 

20 Marks  

 

1.Classtests–

Assessmentonanytwo(OpenBookTest/MCQ/ObjectivetypeTest/DescriptiveTest) 
10 Marks 

 

2.Assignment/Seminar/GroupDiscussion/VisitReport 10 Marks  

 

ExternalEvaluationandExaminationsystem 

(Instruction for Paper Setter) 

Theory 

External 

30 Marks  

1.Four ShortTypequestion   
Pattern – solveany2 out of 4(2x5=10) 

 

10 

2. Four  Long type questions  

Pattern - solve any 2out of 4 (2x10 = 20 Marks)  
 

20 



 

 
 

B.A. Journalism and Mass Communication  

Part 1 - SEM II - Level 4.5 

Vertical – C – AEC (English language) 

Title – Communicative English - II 

Level  Semester  Course 

Code 

Course Name  Credits Teaching 

Hrs. 

Exam 

Duration 

Max. Marks 

50 

 

4.5 I AEC 

(English 

language) 

Communicative 

English - II 

2 30 2 Hrs. External 

30 

Internal 

20 

 

Course 

Objectives  

1. Todevelop thelanguage skills and knowledge among students. 

2. To makeawareabout the complex situation.  

3.Toenhance the general knowledge in the field.. 

4. Toapplytheknowledgeofsubjectforcontribution in progressofthenation. 

Course 

Outcomes  

After successful completion of course students should be able to – 

1. Use the language Fluently, Correctly, Confidently and naturally in real situation.  

2. Imbibe and internalize the language. 

3. Enhance the level of literary and aesthetic experience of students and to help them respond 

creatively. 

4. Ability to build and enrich their communication skills. 

5. Broaden their outlook and sensibility and acquaint them with cultural diversity and divergence in 

perspectives. 

Unit 

System 

Contents Workload  

Allotted  

Incorporation of Pedagogies 

Unit I Presentation skills: Definition, 

types and ways to improve 

presentation skills. 

8 Hours  

 

1.ClassroomLecture 

andstudy 

 

2.Experientiallearning 

 

3.Assignment 

 

4.Participativelearning 

       5.GuestLectures 

Unit II Grammar and Uses. 

Tense, Passives, Modals, 

Negatives and Questions.  

7 Hours 

Unit III Phonetics alphabet, speech 

mechanism, Organs of speech 

and word transcription.  

8 Hours 

Unit IV Report Writing (Newspaper 

report, Official report, Business 

report) Summarizing, E-mail 

writing, Telephonic 

communication, Time and stress 

Management 

7 Hours 

 

References: 
1. B.K. DasndA.David, A Remedial Course in English, Book 2, C.I.E.F.L. 

2. Raymond Murphy, Essential English Grammar, New Delhi, Cambridge University Press,1992. 

3. ABC of common grammatical errors-Nigel D. Turton 

4. A Practical English grammar (oxford India 2002)  

Assignments: 

Here are some internal assignment suggestions for the Communicative English II course: 

1. Definition and Types of Presentation Skills: Ask students to write a research paper or create a 

presentation defining presentation skills and explaining different types (e.g., informative, persuasive, 

instructional, etc.). 

2. Presentation Analysis: Have students watch and analyze recorded presentations (e.g., TED Talks). 

They should write a reflection on the strengths and weaknesses observed and suggest ways to improve. 

3. Mini-Presentations: Students prepare and deliver short presentations on assigned topics, incorporating 

various presentation skills. Peers and instructors can provide feedback on their delivery and content. 

4. Tense and Passive Voice Exercises: Provide worksheets with sentences that need to be converted 

between different tenses and active/passive voices. 



5. Modals and Negatives: Assign essays or short stories where students must correctly use modals, 

negatives, and different types of questions. 

6. Grammar Workshops: Students prepare and conduct workshops for their peers on specific grammar 

topics, such as forming questions or using modals correctly. 

7. Transcription Practice: Provide a list of words or sentences for students to transcribe using the 

International Phonetic Alphabet (IPA). 

8. Speech Mechanism and Organs of Speech: Assign diagrams of the speech mechanism and organs of 

speech for students to label and describe their functions. 

9. Phonetic Exercises: Conduct regular pronunciation drills focusing on difficult sounds, using the IPA 

symbols. 

10. Newspaper Report: Students write a newspaper report on a recent event, focusing on the 5 Ws (who, 

what, where, when, why) and 1 H (how). 

11. Official Report: Assign a scenario where students must write an official report, such as an incident 

report or a project report. 

12. Business Report: Students write a business report on a case study provided, including analysis and 

recommendations. 

13. Professional E-mails: Assign different scenarios (e.g., job application, complaint, meeting request) 

for students to write professional e-mails. 

14. Role-Playing: Students role-play telephonic conversations for various purposes, such as customer 

service, making appointments, or conducting interviews. 

15. Practical Exercises: Assign tasks that require students to plan and manage their time effectively, 

followed by a reflection on the process. 

16. Self-Assessment: Encourage students to regularly self-assess their skills and progress, setting 

personal goals for improvement. 

By integrating these assignments, students will have comprehensive and varied opportunities to 

develop and demonstrate their skills in Communicative English II. 

 

 
InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: (Instruction for Subject Teacher) 
 

20 Marks  
 

1.Classtests–

Assessmentonanytwo(OpenBookTest/MCQ/ObjectivetypeTest/DescriptiveTest) 
10 Marks 

 

2.Assignment/Seminar/GroupDiscussion/VisitReport 10 Marks  

 

ExternalEvaluationandExaminationsystem 

(Instruction for Paper Setter) 

Theory 

External 

30 Marks  

1.EightShortTypequestion   
Pattern – solveany2 out of 4(2x5=10) 

 

10 

2. Four  Long type questions  

Pattern - solve any 2 out of 4 (2x10 = 20 Marks)  
 

20 

 

B.A. Journalism and Mass Communication  

Part 1 - SEM II - Level 4.5 

Vertical – C – AEC (Second language) 

Title – Communicative Marathi - II 

 

Level  Semester  Course 

Code 

Course Name  Credits Teaching 

Hrs. 

Exam 

Duration 

Max. Marks 

50 
 

 

4.5 

 

II 
AEC 

(Second 

language) 

Communicative  

Marathi- II 

 

2 

 

30 

 

3Hrs. 

External 

30 
Internal 

20 

 

Course 

Objectives  

1. Todevelop theLanguage skills and knowledge among students. 

2.ToMakeawareabout the complex situation. 

3.Toenhance the general  knowledge in the field..   



4.Toapplytheknowledgeofsubjectforcontribution in progressofthenation. 

Course 

Outcomes  

After successful completion of course students should be able to – 

1. Communicate fluently and develop all the four skills in communication namely 

listening, speaking, reading and writing in Marathi / Hindi. 

2. Differentiate the speaking language in various region of Maharashtra state. 

3. Analyze the mistakes in writing. 

4. Confidence in using Marathi/ Hindi language in various communication 

situations, both formal and informal 

5. Write resume and letters in Marathi/ Hindi language. 

Unit 

System 

Contents Workload  

Allotted  

Weightage of 

Marks 

allotted 

Incorporation of Pedagogies 

Unit I भाषाशा/, – भू3मका व इतर 

शा/,ाशी संबंध, अWयास 

पGती  

8 Hours 8  

 

1.ClassroomLecture 

andstudy 

 

2.Experientiallearning 

 

3.Assignment 

 

4.Participativelearning 

       5.GuestLectures 

Unit II भा�षक व भाषे+तर सं�ेषण – 

भाषेच ेउ1चारण व लेखन.  

मुलाखत, वकृ++व कला व 

संभाषण कौशYय  

7 Hours 7 

Unit III कYपना�व/तार -  

कYपना�व/तार Zहणजे 

काय?, कYपना�व/ताराच े

रचनाकौशYय, 

कYपना�व/ताराच ेभाषांतर, 

सारांश लेखन, संवाद लेखन, 

प<र1छेद लेखन.   

8 Hours 8 

Unit IV व+ृतप,े आ
ण भा�षक 

जाणीव – व+ृतप,ीय भाषा, 

भाषांतर 

7 Hours 7 

 

References: 
१. भाषा�वJान प<रचय – डॉ.स.गं.मालश,े डॉ. द.Fद.पंुड,े डॉ.अंजल> सोमण 

२. भाषाशा/, प<रचय – डॉ. राजशेखर Fहरेमठ  

३. सुगम मराठ) ?याकरण लेखन -  कै.मो.रा. वा3ळंब े

४. सुबोध मराठ) ?याकरण – डॉ.चOंहास जोशी   

५. Fहदं> ?याकरण – कामता�साद गुQ  

६. Fहदं> भाषा कS संरचना – डॉ. भोलानाथ �तवार> 

७. �योजनमूलक Fहदं> तथा मीUडया लेखन – बापूराव देसाई   

 
InternalAssessmentandExternalEvaluationandExaminationsystem 

InternalAssessment: (Instruction for Subject Teacher) 
 

20 Marks  

 

1.Classtests–

Assessmentonanytwo(OpenBookTest/MCQ/ObjectivetypeTest/DescriptiveTest) 
10 Marks 

 

2.Assignment/Seminar/GroupDiscussion/VisitReport 10 Marks  

 

ExternalEvaluationandExaminationsystem 

(Instruction for Paper Setter) 
 

Theory 

External 

30 Marks  

1.Four ShortTypequestion   
Pattern- solveany2 out of 4(2x5=10) 

 

10 

2. Four  Long type questions  

Pattern -  solve any 2out of 4 (2x10 = 20 Marks)  
 

20 
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