
B. Com. II (NEP) Semester-III 

Vertical-B: Minor (Business Dynamics)  

Level Semester Course 

code 

Course Name Credits Teaching 

Hours 

Exam 

Duration 

Max. 

Marks 

5.0 III 402304 Introduction To 

Macro Economics   
 2 30 2 Hrs. 50 

 

Course Outcomes: 

The course outcomes of this course are as follows: 

1. Foundational Knowledge of Macro Economics. 

2. Proficiency in National Income Accounting. 

3. Understanding of Economic Theories.  

4. Analysis of Consumption and Investment. 

5. Application of Macro Economics Concepts. 
 

Unit Contents Teaching 

Hours. 

Unit-I Introduction to Macro Economics:  

1.1 Meaning, scope, and importance of Macro  Economics. 

1.2 Difference between Microeconomics and Macroeconomics. 

1.3 Basic macroeconomic concepts: GDP, GNP, NNP, National Income, Per 

Capita Income. 

1.4.Difference between GDP, GNP and NNP 

7 

Unit- II National Income: 

2.1 Methods of Measuring National Income: product, Income, and 

Expenditure Methods. 

2.2 Real vs. Nominal GDP 

2.3 GDP deflator and its significance 

2.4 limitations of GDP as a measure of economic welfare 

8 

Unit-III Classical and Keynesian Economics: 

3.1 Classical Theory of Employment: Say’s Law, Assumptions, and 

Criticisms 

3.2 Keynesian Theory of Employment: Effective Demand, Consumption 

Function, and Multiplier 

3.3 Aggregate Demand and Aggregate Supply 

3.4 Keynesian vs. Classical Views on Unemployment and Inflation 

7 

Unit-IV Consumption and Investment: 

4.1 Consumption function: APC, MPC, and their relationship 

4.2 Theories of Consumption: Absolute Income Hypothesis, Relative Income 

Hypothesis, Permanent Income Hypothesis, and Life Cycle Hypothesis 

4.3 Investment Function: Types Of Investment, Determinants of Investment 

and Marginal Efficiency of Capital 

4.4 Concept of the Multiplier and its working 

8 

 

Total 50 Marks Division: 

External Theory Exam (University level): Marks: 30 

Internal Assessment (College Level) Marks: 20 

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10 
(Note: Continuous Assessment Tests as per NEP scheme) 

 

BOOKS RECOMMENDED: 

 
1. Macroeconomics by N. Gregory Mankiw Publisher: Worth Publishers Latest Edition: 10 th Edition (2020) 

 

2. Macroeconomics: Theory and Policy by H.L. Ahuja Publisher: S. Chand Publishing Latest Edition: 2022 

Edition 

 

3. Principles of Macroeconomics by Karl E. Case, Ray C. Fair, and Sharon M. Oster Publisher: Pearson Latest 

Edition: 12th Edition (2017) 



 

4. Indian Economy by Ramesh Singh Publisher: McGraw Hill Education Latest Edition: 12th Edition (2023) 

 

5. Macro Economics by Paul Krugman and Robin Wells Publisher: Worth Publishers Latest Edition: 5th 

Edition (2018) 

 

6. समष्टि अर्थशास्त्र (Samasti Arthashastra) by H.L. Ahuja Publisher: S. Chand Publishing Latest Edition: 2022 

Edition 

 

7. भारतीय अर्थव्यवस्था (Bhartiya Arthvyavastha) by Ramesh Singh Publisher: McGraw Hill Education (Hindi 

Edition) 

8. Latest Edition: 12th Edition (2023) 

 

9. अर्थशास्त्र की रूपरेखा (Arthashas traki Rooprekha) by S.K. Mishra Publisher: Sahitya Bhawan Publications 

Latest Edition: 2021 Edition 

 

10. समष्टि अर्थशास्त्र: ष्टसद्ाांत और नीष्टत (Samasti Arthashastra: Siddhantaur Niti) by J.P. Gupta Publisher: V.K. 

Global Publications Latest Edition: 2020 Edition 

 

11. मॅक्रो इकॉनॉष्टमक्स (Macro Economics) by Prof. S.B. Kulkarni Publisher: Nirali Prakashan Latest Edition: 

2021 Edition 

 

12. अर्थशास्त्र (Arthashastra) by Dr. V.M. Dandekar Publisher: Continental Prakashan Latest Edition: 2019 

Edition 

 

13. भारतीय अर्थव्यवस्था (Bhartiya Arthvyavastha) by Dr. S.G. Kolhe Publisher: Maharashtra State Bureau of 

Textbook Production and Curriculum Research (Balbharati)Latest Edition: 2020 Edition 

 

14. समष्टि अर्थशास्त्र (Samasti Arthashastra) by Dr. R.K. Lekhi Publisher: Nirali Prakashan Latest Edition: 2022 

Edition 

 

15. मौष्टिक प्रणाली (Monetary System) by Dr. Vijay Wakode, Mahadeo Rithe,  Prashant Publication 

Jalgaon,2023 Edition 

 

NCERT Economics Textbooks (Class 11 and 12)Publisher: NCERT (National Council of Educational Research and 

Training)Latest Edition: 2023 Edition 

 

Economic Survey of India Publisher: Government of India (Ministry of Finance)Latest Edition: 2022-2023 

 

RBI Bulletins and Reports Publisher: Reserve Bank of India Latest Edition: Monthly and Annual Publications 

(2023) 

 

These books and resources are updated to their latest editions, ensuring students have access to the most current and 

relevant information for their studies. 

 

Online resources and simulations from Khan Academy Economics 

https://www.khanacademy.org/economics-finance-domain/ 

  

 

 

https://www.khanacademy.org/economics-finance-domain/


B. Com. II (NEP) Semester-III  

Vertical-B: Minor (Business Dynamics)  

Level Semester Course 

code 

Course Name Credits Teaching 

Hours 

Exam 

Duration 

Max. 

Marks 

5.0 III 402305 Dynamics of 

Marketing  
 2 30 2 Hrs. 50 

 

Course Outcomes:  

1. Understand fundamentals of Marketing Management. 

2. Develop new products and identify sources of new product ideas.  

3. Apply Product life cycle Strategies and manage products. 

4. Understand pricing decision apply various pricing strategies with scheming and pricing for new 

product. 

5. Acquire distribution channels with their conflicts.  

Unit Contents 
Teaching 

Hours 

 

Unit I 

1.1 Introduction to Marketing and Marketing Management 

1.2 Marketing Concepts - Marketing mix - Marketing environment  

1.3 Consumer Markets and buying behaviour.  

1.4 Market segmentation and targeting and positioning 

8  

Unit II 

2.1 Product Decisions - concept of a Product - Product mix decisions  

2.2 Brand Decision – New Product Development – Sources of New  

       Product idea  

2.3 Steps in Product Development - Product Life Cycle strategies 

2.4 Stages in Product Life Cycle. 

7  

Unit III 

3.1 Pricing Decisions -Importance & Objectives  

3.2 Cost-Plus Pricing & Break-Even Pricing, Value Based Pricing,  

       Dynamic Pricing & Competitive Pricing 

3.3 Skimming & Penetration Pricing 

3.4 New product pricing, Product Mix pricing strategies  

8 

 

 

Unit IV 

4.1 Place/Channel Decision - Nature of Marketing Channels 

4.2  Types of Channel flows - Channel functions - Functions of 

Distribution Channel 

4.3 Structure and Design of Marketing Channels  

4.4 Conflict and competition – Retailers and wholesalers. 

7  

 

Total 50 Marks Division: 

External Theory Exam (University level): Marks: 30 

Internal Assessment (College Level) Marks: 20 

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10 

(Note: Continuous Assessment Tests as per NEP scheme) 

 

Books Recommended: 

1. Marketing Management Text and Cases, K.S. Chandrasekar, Tata McGraw-Hill Publication, New Delhi.2010 

2. Marketing Management Concepts Cases, challenges, and trends, Govindarajan, Prentice Hall of India, New Delhi. 

2009 

3. Marketing Management- Analysis Planning and Control, Philip Kotler, Prentice Hall of India, New Delhi, 

4. Marketing Management-Planning Implementation and Control, Ramaswamy. V S & Namakumari. S, Macmillan  

Business Books, New Delhi, 2002. 

 


