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Programme code Programme Name Department 

M. Com M. Com Department of Commerce 

 

Programme outcome (POs):  

 

 To acquaint a student with conventional as well as contemporary areas in the discipline of Commerce. 

 To enable a student well versed in national as well as international trends. 

 To enable the students for conducting business, accounting and auditing practices, role of regulatory bodies in 

corporate and financial sectors nature of various financial instruments.  

 

 

Programme Specific Outcomes (PSOs): 

 

 To enhance the horizon of knowledge in various field of commerce through advertising and sales promotion, auditing 

and entrepreneurial development. 

 To enhance the computer literacy and its applicability in business through latest version on tally and e-commerce 

principles. 

 To create awareness in application-oriented research through research for business decisions. 



 

Course Outcomes (COs): 

 

 

S.No. Name of the course Course Code Course Outcome 

1 Managerial Economics M.Com/ 101         

circumstances and to formulate business plans.  

 

 

 

 

2 Services Marketing and 

Customer Relationship 

Management 

M.Com/ 102  

 

 

 

 

evaluate the suitability of different pricing 

methods for services. 

 

3 Advanced Financial and Cost 

Accounting 

M.Com/ 103  

 



abnormal 

loss 

 

 

 

4 Banking and Insurance Services M.Com/ 104 

companies in India.  

 

India.  

bancassurance in India.  

management.  

 

5 Accounting for Managerial 

Decisions 

M.Com/ 201 

different methods and preparation of final accounts of 

Indian Companies.  

appointment, qualifications, duties and liabilities of 

auditor.  



audits.  

 

6 Strategic Management M.Com/ 202  

environment and the role of environment scanning in 

hurdle less strategic management of an organization.  

f strategy 

formulation and strategy implementation.  

companies in the corporate world.  

 

7 Management Concept and 

Organisational Behaviour 

M.Com/ 203 

organizing and controlling.  

impact on decision making process.  

-depth understanding of emotional labour and 

different types of emotions.  

field of organization behavior.  

 



8 Computer Applications in 

Business 

M.Com/ 204  To upgrade business with the help of technology 

 To help in record maintaining  

 To study account information on Tally 9.0 with use of 

keys 

9 Research Methodology M.Com/ 301  

 

 

 

familiarize report writing 

10 Statistical Analysis M.Com/ 302  

 

parametric and non-parametric tests.  

 

situations.  

 

11 Corporate Tax Planning and 

Management 

M.Com/ 303 

Tax Planning and Tax Avoidance.  

reliefs to reduce the taxable income and tax liability.  



Income Tax Rules.  

 

 

12 E- Commerce and Legal 

Security 

M.Com/ 304 - commerce frame work 

- commerce and world wide web 

 

-commerce website.  

different cyber laws.  

E-commerce.  

 

13 Entrepreneurship and Skill 

Development 

M.com/ 4031  

 

 

 

evaluation of Project 

14 Sales and Distribution 

Management 

M.com/ 4035  

selling styles and sales strategies followed by different 



business houses.  

organizational goals with the moral code of conduct in 

advertising.  

ll to targeting new business and exploit new areas of 

opportunity.  

locations.  

 

 

15 Co-operative Management M.com/ 4036 

selection process.  

and their significance.  

understanding of their limitations.  

resource management in the globalized world.  

 

16 International Financing M.com/ 4037 

Monetary System and their role in international financial 



management.  

financial management.  

environment of host country.  

exposures involved in international transactions.  

 

 


